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1. MosicuuTeNLHAA 3alIHCKA
1.1. Heanb u 320294 AUCHUILIHHBI

Ilenp Kypca: M3ydeHHE NPAKTUK PEKIAMHOro Jena B cdepe yciayr U Typu3Ma Hapsy C JIpyrMMu
KOMMYHHUKAIIMOHHBIMM TIPOLECCAMM M TEXHOJIOTUAMH; B OBJIAJECHUU OCHOBHBIMH TEXHOJIOTHSMHU
pEeKJIaMHOTO Jiefla, MPHEMOB MEIUa-IUIAaHUPOBAHUS M PEKJIAMHOTO KOHCAJITHHTA; (hOpMHUpOBaHUH
npo(eCCUOHATBHBIX KOMIIETEHIIMH B OOJAaCTH MapKETUHIOBOM U PEKIAMHOM JESTEeIbHOCTH,
OCYIIECTBIICHHS aHAIUTUYECKUX, IPOCKTHBIX U MPE3CHTALMOHHBIX pabOT B 3TON 00JIACTH.

3azayy IUCUUIUIAHBL

- YCBOEHHE CTYJICHTaMU OCHOBHBIX TEPMHMHOB U MOHATUI B 00J1aCTU PEKJIAMHOTO JIeN1a, UX BKIFOUEHUS
B IPO(eCCUOHATIBHBIN SI3bIK CHELIMAINCTA [10 CEPBUCY U TypU3MY;

- BKJIIOUEHHME B MPO(ECCHOHAIbHBIA 0arak yMEHHs «UUTaTb» COBPEMEHHYIO pekiiamy, opopMIIATh
TEXHUUYECKOE 3a/IaHHE€ HA CO3/IaHUE PEKJIAMHBIX IIPOAYKTOB U IIPOU3BOAUTD IKCIIEPTU3Y TAKOBBIX;

- OBJIAJICHHE HEOOXOIMMBIMU TPO(PECCHOHATHHBIMA HABBIKAMH CO3/IaHUS PEKJIAMHOHM IMPOIYKIIWH,
COCTaBJICHUS MEJIMaIUIaHa I PEKIaMHbBIX KaMIIaHWIH;

- (opMHpoBaHHE HABBIKOB TpodeccnoHATbHOTO odopmileHUs W TPOPECCHOHATBLHOTO «UTCHHS
pEKIaMHBIX MaTEpUaAlOB Ha NPENIPHUATHIX TypuU3Ma U CEpBHCA,
JAHHOM 00J1aCcTH 1€ATEILHOCTH.

crmoco0oB OpraHu3anuu Jcjia B

I[I/ICIII/IHJII/IHa pPCAIM3yCTCd HAa HHOCTPAHHOM A3bIKC.

1.2. Hepeqeﬂb IVIAHUPYEMBIX PE3yJabTaTOB oﬁyqe}mﬂ mo JTMCHMIIVIMHE, COOTHECCHHBIX C
HHAUKATOPAMH JOCTHKCHHUSA KOMIIeTEeHIInii

Komnerenuus Nuaukaropsl Pe3yabTaThl 00yuyeHus

(Ko 1 HAMMEHOBAHUE)

KOMITeTeHI U
(kK01 ¥ HAMMEHOBAHUE)

VYK-4 Criocoben
IPUMEHSTh COBPEMEHHBIE
KOMMYHHUKaTHBHbBIE
TEXHOJIOTUH, B TOM YHCIIC
Ha MHOCTPaHHOM(BIX)
A3bIKe(ax), A
aKaJeMUYECKOro 1
npodheccuoHaIbHOTO
B3aUMO/IEICTBUSA

VK-4.1 Bsibupaer cTHib
OOLIEHMS HA PYCCKOM SI3bIKE
B 3aBHCHMOCTH OT LEIU U
YCIOBUI MIapTHEPCTBA;
ajanTHUpyeT pedb, CTHIIb
OOIIEHUSI M SI3BIK KECTOB K
CUTYyalusIM
B3aUMOJCHCTBUSA

3Hamb: KOMMYHUKaTUBHBIE
TEXHOJIOTUH MPOPECCHOHATBHOTIO
B3aUMOJCHUCTBUS B TYPUCTCKOMN
UHIYCTPHUH

Ymemps: BoIOMpATH CTUITH OOIICHUS B
TYPUCTCKON UHIYCTPUU U
OCYLIECTBIISATH B3aUMOJEHCTBHE C
MOTpeOUTENSAMU U
3aMHTEPECOBAHHBIMH CTOPOHAMMU
Bnaoemw: HaBblkamu BbIOOpa CTHUIS
OOIIeHUsI B TYpUCTCKON HHAYCTPUH H
OCYIIECTBJICHUSI B3aUMOJIEHCTBUS C
NOTPEOUTENIMU u
3aMHTEPECOBAHHBIMH CTOPOHAMU

[1K-1 Brnagenue npuemamu
¥ METOJIaMH pabOTHI C
MIEPCOHAJIOM, METOAAMHU
OIICHKHY KadecTBa U
pEe3yIbTaTUBHOCTH TPyJa
repcoHasna npeanpusaTUs
TYPUCTCKON MHIYCTPUH

I1K-1.2 OcymiectBisier
B3aMMOJEHCTBHE C
MOTPEOUTENIMU U
3aWHTEPECOBAHHBIMU
CTOpPOHAMHU

3uamu: Metonbl paboThI ¢
MIEPCOHATIOM, METO/IbI OIICHKH Ka4eCcTBa
U pe3yJIbTAaTUBHOCTHU Tpy/la IepcoHaia
MPEINPUSATHS TyPUCTCKON HHIYCTPUN
Ymems: npuMeHATh MeTO/1bI pabOoTHI €
MIEPCOHATIOM, METO/IbI OIICHKH Ka4eCTBa
U pe3yJIbTaTUBHOCTH TpYJla MepcoHaIa




MPEINPUATHS TYPUCTCKON HHITYCTPUHU
Y OCYIIECTBIISTH B3aHMO/ICHCTBHE C
MOTPEOUTETISIMU H
3aWHTEPECOBAHHBIMU CTOPOHAMU
Braoemw: HaBBIKAMY B3aUMOICHCTBUS
C MIOTPEOUTEISIMU U
3aMHTEPECOBAHHBIMH CTOPOHAMH

[1K-3 Brnanenue
CIIOCOOHOCTBIO OLICHUBATh
U OCYIIECTBJISATH TEXHUKO-
SKOHOMHYECKOE
000CHOBaHHE
WHHOBAIIMOHHBIX TIPOEKTOB
B TYPUCTCKOM MHJyCTPUH
Ha Pa3HBIX YPOBHSIX
(benepanpHOM,
PETHOHAIBHOM,
MYHUIUITATBHOM
(JloxanbHOM) YPOBHE)

[TIK-3.1 OcymectBiser
rpoiiecc pa3paboTKu
TYPUCTCKOTO MPOAYKTa C
HCIOJIb30BAaHUEM
WHHOBAI[MOHHBIX
TEXHOJIOTHI

3namb: TEXHUKO-DKOHOMHYECKOE
000CHOBaHNME WHHOBAIIMOHHBIX
MPOCKTOB B TYPUCTCKOM WHIYCTPUH Ha
pasHBIX YPOBHSIX

Ymemv: IpUMEHATH METO/IbI TEXHUKO-
YKOHOMHUYECKOE 0OOCHOBAHHE
WHHOBAIMOHHBIX IPOCKTOB B
TYPUCTCKON MHYCTPUU HA Pa3HbBIX
YPOBHSIX

Braoems: mpuMeHSTH METOIBI
TEXHUKO-IKOHOMHUYECKOE 00OCHOBaHUE
WHHOBAIMOHHBIX POCKTOB B
TYPUCTCKOW MHJyCTPUU HA Pa3HBIX
YPOBHSIX

1.3. MecTO IUCHUIJIMHBI B CTPYKTYpPe 00pa30BaTe/ibHOI NPOrpaMMbl

Hucuunnuna (Moodyns) «PexkaaMHas 1esiTeJIbHOCTh B MEKIYHAPOAHOM TypU3Me» OTHOCHTCS
K 4YacTu, (GopMHUpPYEeMOll ydyacTHHKaMU 0Opa30BaTeNIbHBIX OTHOIIEHHUH OJIOKa TUCHUIUIMH Y4eOHOTO

I1aHa.

Jlisi OCBOGHMSI TUCLMILIMHBL (M0OYas) «PekiaMHble TEXHOJIOTMH B Typu3Me (Ha aHIVIMHCKOM
S3bIKE)» HEOOXOIUMBI 3HAHUS, YMEHUS U BJIaJICHUS,, CPOPMUPOBAHHBIE B XOJI€ U3YUEHHUSI CIEIYIOINX
JUCLUUIUIMH U TPOXOXKIEHUS NpakTUK: JIabopaTopHBIH NMPaKTUKYM IO TEXHOJOTHUSM OpraHU3aluu
TYPUCTCKOH €ATEIbHOCTH, MapKETUHT U OpPEHUHT TYPUCTCKO-PEKPEALIMOHHBIX TEPPUTOPHIA.

B pesynbTare ocBOeHMS AUCLUUIUIMHBL (M0OYns) (HOPMUPYIOTCS 3HAHUS, YMEHHsS M BIaJICHUS,

HGO6XOI[I/IMI)IG A1 U3YUCHUA CICAYIOIUX AJUCHUINIMH W TOPOXOXKIACHUA MPAKTUK!

Hayuno-

uccienoBaTenbCkuil cemuHap "OTKpBITBIA Typu3M: HMHHOBAllMM, KpayACOPCUHI, Kojtaboparus",
VYnpapiieHne HTHBECTUIIMOHHBIMUA U MHHOBALIMOHHBIMU IIPOEKTaMU B TypU3ME.

2. CTpyKTYpa THCHUIITHHBI
Obmas TpyA0EMKOCTh TUCHUIUINHBI cocTaBisier 3 3.e., 108  akamemuueckux 4aca (OB).

CTpyKTypa JUCHUIIMHBI 1151 04HOH (POPMBbI 00yUeHUSI
O6bemM auctuIIMHBL B (OpME KOHTAKTHOW pPabOThl 0OydYaromuxcsi ¢ TMeAarormiecKuMu
paboTHUKaMu ¥ (WIIK) JHUIIAMH, TPUBIEKAEMBIMH K peajn3aluud 00pazoBaTeIbHOW MpOTpaMMbl Ha
WHBIX YCJIOBHSX, IPU MTPOBEICHUH YUCOHBIX 3aHITHUIM:

Cemectp | Tun yueOHBIX 3aHATHIA KonnuectBo
4acoB
2 Jlexun 10
2 Cemunapbl/mabopaTopHblie pabOThI 20
Bcero: 30

O6beM AUCUMIUTUHBL (MOyJIs1) B GOpME CaMOCTOSITENIbHON pabOoThl 00YYarOIIMUXCSl COCTABIISET
_78  akanemuueckux 4yaca(oB).




3. Conep:xxaHue TUCUUILTAHBI

HaumenoBanue pasjaena Coaepxanue

JAUCHHUILIHHBI

Tema 1. IloHsiTHE W CYIIHOCTH [Ipeamer, cCymHOCT MW 3a4a4d  COBPEMEHHOMU
peKJIaMBbl peKiIambl, €€ MECTO B CHCTEME MapKETHHIOBBIX

KOMMYHUKaiii.  Mudsl  pekimamMHOro  Jena.
Crnenuduka ycayru kak o0ObeKTa peKJIaMHpPOBAHUS.
OcCHOBHbBIE TPUHLHUIIBI U OCOOEHHOCTH PEKJIAMHOMN
NesTeIbHOCTH B Typu3Mme. Pa3zHooOpa3ue moaxonoB
K  ONpEACINCHHI0  peKiambl.  XapaKTEpUCTHKA
OCHOBHBIX (YHKIMH peknaMbl (IKOHOMHMYECKas,
CoLlMaJIbHAA, KOMMYHHKaTHUBHas,
oOpa3oBaTenbpHas/BocnuTarenbHas). Llenun u 3agaun
peKsambl B TYpU3MeE

Tema 2. Tpaauuuu u coBpeMeHHOe | BO3HMKHOBEHHE €BPONCHCKON peKIaMbl Kak 0c000ro
COCTOSIHME PeKJIaMbl Buja O6usHeca. [lyreBoauTenu — nepBplid BUJ EUaTHOM
pekiiaMbl Typusma. TUnoiaorus myTeBOAUTENEH.
Oco0eHHocTH, TEHIEHIUHU U TPOOJIEMBI pa3BUTHS
OTEUECTBEHHOT'O PhIHKA peKJIaMbl. BO3MOXKHOCTH
HOBAaTOPCTBA U TBOPYECTBA B PEKIIAME.

Tema 3. Pexiiama B KOMILIEKCe [lonsATHE cucTeMBl MapKETUHIOBOM KOMMYHHUKAILIUH,
MapKeTHHIa €€ poJib B KOMIIJIEKCE MAPKETUHIA.

B3anMocBsI3b pekiiaMbl C OCHOBHBIMU CPEICTBAMU
MapKETUHTOBbIX KOMMYHHKAIUH .MapKeTUHTOBbIE U
COLIMOKYJIBTYPHBIE HCCIEA0BAHUS IIPH INIAHUPOBAHUU
U MIOATOTOBKE PEKIAMHBIX KaMIlaHui. MeTonbl
PEKIAMHOIO UCCIICIOBAHMS PhIHKA.

Tema 4. ConnaybHo- Pexnama kak MeTox  ympaBlieHHs  JIFOJABMHU.
NCHX0JI0THYeCKHe OCHOBBI Hcnonb30BaHne B pekjiaMe OCHOBHBIX MOJIOKEHUMN
peKJaMbl TEOPUM KOMMYHUKAIlMH. BiusHHE XapaKTepuCTHK
LEJeBOM ayJUTOPUM Ha MPOIECC BOCHPUATHUS
pEKIIaMBbl. OcobenHoctu ¢dbopmupoBaHus

POCCHIICKOTO PBIHKA, POCCUHCKOTO Typu3Ma H
pOCCHUICKOM peKlaMbl. PeknaMHOe NnpOoaBUKEHUE
HeWMuHTra U OpeHauHra. bpenauHr um pedpeHAuHT
POCCUMCKHUX KOMIIAHUM.

Tema 5. HopmaTuBHO-paBoBast ®enepanbhblil 3akoH «O pexname». Bepcus 2003 r.

0a3a pexkJIaMHOI JeATeTbHOCTH C TMOCJEAYIOUIMMH MoNpaBKaMHu. MeXTyHapOaHbIH
KOJIEKC PEKJIAMHOM IPAKTUKH, MPUHATHIN B [lapmxke
B 1987 .

[IpaBoBbIE acHEKTBl PEKIAMHOM JIE€ATEIBHOCTH.
OO011ecTBEHHBIN KOHTPOJIb 32 PEKJIAMOM.

Tema 6. Knnaccugukanus u [lonsTe W OCHOBHBIE MOAXOABI K KiIacCU(PUKAINH
XapaKTePUCTHKA PEKJIAMHBIX PEKJIaMHBIX CpPEICTB. XapaKTepPUCTUKA HIIEMEHTOB
cpeacTB CPEICTB peKJiaMbl (TEKCT, n300pakeHue, 1BET, CBET,

3BYK, IIPUPT, PUCYHOK, rpauecKue FIeMEHTHI).
VYcnoBus BEIOOpa peKIaMHBIX CPEACTB.




Tema 7. PazpaboTka pexk1aMHOM
NPOAYKIHH

MeTtoauka pa3paboTKH peKJIaMHBIX MaTEPHAIIOB.
CrtpykTypa PEKIaMHOTO oOpareHus "
XapaKTePUCTHKA OCHOBHBIX 3JIEMEHTOB BepOambHOU
gacTH (CJIOraH, 3aroJIOBOK, OCHOBHOM peKJIaMHBIN
TEKCT, 9x0-(pa3a). [Ipuembl co3maHus peKIaMHBIX
COOOILIEHUN.

BeiOOp  CpencTB  pacmpoCTpaHEHHS] — PEKIIAMBI.
[IpermymiecTBa ¥ HEJOCTATKH OCHOBHBIX CPEICTB
pacpoCTpaHEHUS! PEKJIAMBI.

Tema 8. Cnnennduka pexkjiaMmbl B
Typusme. ®opmupoBanme Gpenaa
TOBapa, J1eCTUHAIMI

OCHOBHBIE NTOHATUS U LIEJIM PEKJIAMHBIX KaMIIaHUI B
TypHU3Me: SKOHOMUYECKHUE, UMUJKEBbBIE u
couuanbHble. PakTOpbl, BIMSIONIME Ha BBIOOPD U
(dbopmMHupoBaHHE pEKIAMHBIX IeJei: o0Imue nenu
pa3BUTHUSL NPEINPUATUS, MAPKETUHIOBasl CTpaTErvs
(GUPMBI, COCTOSHHE LEJIEBOM ayauTOpUd H T...
B3auMoCBsI3b  MapKETMHTOBOM M pEeKJIaMHOH
crpateruii Gupmbl. DakTopbl BHIOOpA PEKIAMHBIX
CTpaTeruil U UX OCHOBHBIE TUIIBI.

Pexnamuple BOHHBI M KOHKYPEHTHOE IIOBEJICHHE
pexnambl. PekiiaMHbIil OpeHAMHT B TypuU3Me U
cepBuce. bpeHOuMHr  mHpoAyKTa,  JAECTHUHALIMH.
OcobeHHocTr (hOpMUPOBAHUS

Tema 9. Opranuszanus u
ylpaBJieHHe PeKJIAMHOMI
eSITeILHOCTBIO B cepe Typu3Ma

PexsiaMHble areHTCTBa M UX pOJIb B OpraHu3aluu
peknaMHoro OusHeca. TUnbl U QyHKIMM PEKIaMHBIX
areHTCTB. Opranu3zanmoHHoe IIOCTPOEHHUE
pexnaMHbIX areHTcTB. Crneuu¢uka opraHuzalnuu
TBOpueckux pabor. KonTakTop, KpudiTOp, apr-
JUPEKTOp M OCOOEHHOCTM  MX  pabOTHI..
Opranuzanus  B3aUMOOTHOUIEHMH  «pEKJIaMHOE
areHTCTBO — KJIMEHTY.

[InanupoBanue PEKJIIaMHBIX KaMIIaHUH.
Onpenenenue o0bekTa (ampecara) M CcyObeKTa
pexsiambl. Pa3zpaboTka MOTHBAa M CTHIISI PEKJIaMBbI.
Breibop  cpeAacTB  pacmpoCTpaHEHHsS  PEKJIaMBbl.
OcHoBHbIE napaMmeTpsbl u 3Tansbl
MEIUAIUIAaHUPOBAaHNsA B  PEKJIAMHOM  areHTCTBE
ITOJTHOTO [IMKJIA.

MexnyHapoaHble M POCCHHCKHE  BBICTaBKHU
TYpUCTCKOTO Ou3Heca. JleaTenbHOCTh TYPHCTCKHX
areHTCTB M NpPEANPUATHI cepBUCAa HA BBICTABKax U
PR-meponpustusx

Opranuzanun pPEKIaMHON JESATEIBHOCTH.
®ectuBanu u BbicTaBku peksaMbl CKT. Pexnamubie
areHTcTBa M MX (yHKIuH. TexHuueckoe 3alaHHe
JUISL pEKJIAMHOTO areHTCTBA.

Tema 10. dpdexTBHOCTH
PEeKJIAMHOM AeITeJIbHOCTH

[Tonsatue 3¢(heKTUBHOCTH peKJIaMbl, OCHOBHBIE
MoKa3aTeaun OILICHKH 3 PEKTUBHOCTH.
Paznuune  Mexay — 3(QQEeKTHBHOCTbIO B
MapkeTuHre M 3()(QEeKTUBHOCTHIO B pPEKIaMe.
[loHsATHE NOSUIBHOCTH KJIMEHTAa W METOIBl €€
n3Mepenus. [loHsiTe LeneBo ayauTOpuu W
MeToabl  ee  (opmupoBaHus.  OnEHOYHBIE




UCCIIEIOBaHHS PEKIIaMBbI: TECTHI Ha
3allOMUHaHUMe W yOEOUTEeNbHOCTb, TECThI
KOMMYHUKAIIH, OIICHKa HEMOCPEICTBEHHBIX
OTKJIUKOB, (OKYC-TpyIIbl, (U3NOIOTHYECKUE,
KagpoBble M BHYTPH DPHIHOYHBIC TECTHI.
[Tcuxonoruueckas 3¢ peKTUBHOCTH
IIPUMEHEHHUS peKIamBbl. Onenka
SKOHOMHYECKON 3(PPEeKTUBHOCTH pPEKIAMHBIX
MEpOIPUITUI

4. O0pa3oBaTe/ibHbIE TEXHOJIOTHH
Jis  mpoBeneHUss  y4eOHBIX 3aHATUH 1O  JUCIHUIUIMHE  HUCHOJB3YIOTCS — Pa3IMYHBIC

oOpa3oBaTenbHbIe TEXHOJOTHH. [l OpraHu3anu y4eOHOTO Mpolecca MOXKET OBITh HCIIOJIB30BAaHO
AJIEKTPOHHOE 00yUueHue U (W) AUCTAHIIMOHHBIE 00pa30BaTEIbHbIC TEXHOIOTHH.

5. OneHKa NJIAHUPYEMBbIX Pe3yJIbTATOB 00y4YeHHUs

5.1 CucreMa oleHUBAHUSA

®opmMa KOHTPOJIS Makc. KoJM4eCcTBO 0aJ1J10B
3a oxny Bcero
padory
Texynui KOHTPOJIb:
- gblcmyniieHue ¢ 00KNa0oM Sbannos 15 6annos
- yyacmue 8 OUCKYCCUU HA CeMUHAape S bannos 15 6annos
- mecmuposatue 15 6annos 15 6annos
- KOHmMPOIbHAs paboma 15 bannos 15 bannos
IIpoMexyTouHas aTTecTanus 40 6annos 40 6annos
(oxzamen)
HTroro 3a cemectp 100 6annos

[TonmyueHHBI COBOKYIHBIN PE3YNbTAT KOHBEPTUPYETCS B TPAJAUIIMOHHYIO IIKAJIy OLICHOK U B

HIKaiy oleHoKk EBpormelickoii cucteMsl nepeHoca U HakoruieHus kpeautos (European Credit Transfer

System; nanee — ECTS) B COOTBETCTBUU € TaOJIUIICH:

[Tkamna
100-6amnpHast mkana | TpaaumuoHHas mIKaia ECTS
95 -100 A
8394 OTIIMYHO B
68 — 82 XOpOoIIOo 3a4TEHO C
56 — 67 D
50 _55 YJIOBJIETBOPUTEIHHO E
20-49 FX
0_19 HEYJIOBJIETBOPUTEIHEHO HE 3a4TEHO F




5.2 Kpurtepuu BbICTABJIEHUS OLEHKHU 1O JUCIUIJIMHE

Baaasl/ | Ouenka nmo Kpurtepun oneHkH pe3yJibTATOB 00y4eHHUsI 0 AUCHUILINHE

HIxana | gucHUIIAHE
ECTS

100-83/ OTJINYHO/ BricTaBisieTcst 00yJaromemMycsi, eClid OH IITy0OKO U MPOYHO YCBOMII TCOPETHUCCKUH U
AB 384YTEHO MPaKTHIECKHiT MaTEpHANl, MOXKET POZIEMOHCTPHPOBATH OTO Ha SAHATHSAX 1 B XO7I€
MPOMEXXYTOYHOH aTTeCTaIHN.

OO0y4atoniuiicsi HCUSPITBIBAIONIE U JIOTHIECKH CTPOHHO M3IaraeT yueOHBIH MaTepua,
YMEET yBSI3bIBATh TEOPHIO C MIPAKTHKOH, CIIPABILIETCS C PEIICHUEM 33124
npodeccrnoHaNbHOI HAaNPaBJICHHOCTH BBICOKOTO YPOBHSI CIIO’KHOCTH, NIPAaBUILHO
000CHOBBIBAET IPHHSATHIE PELICHHUS.

CB00OHO OpUEHTHPYETCS B yueOHOH 1 MpoecCHOHaBHOM JInTepartype.

Or1ieHKa o0 AUCIMIUINHE BBICTABISAIOTCS 00ydaromeMycs ¢ y4€TOM pe3yIbTaToB
TEKyLIeH U IPOMEXYTOUHOM aTTECTALIMH.

KomnereHuuny, 3aKperui€HHbIe 32 JUCHUILIMHON, COPMUPOBAHBI HA YPOBHE —
«BBICOKHI».

82-68/ Xopomio/ BricTaBmsiercs oOy4aromeMycsi, €ClIi OH 3HAET TEOPETUYECKUH U IPAKTUIECKUI
MaTepual, FPaMOTHO U MO CYILECTBY M3JIaracT €ro Ha 3aHATUSX U B XOJ€
MIPOMEXYTOUYHOH aTTeCTally, HE JOMYyCKasl CyLIECTBEHHBIX HETOUHOCTEN.
OO0y4arontuiics: IPaBIIIBHO MPUMEHSIECT TEOPETUICCKUE TIOJ0KESHUS TIPH PEIICHUN
MPaKTUIECKUX 3a/1a9 IPO(PECCHOHANBEHON HAPaBICHHOCTH Pa3HOTO YPOBHS
CIIO)KHOCTH, BIIaJIeeT HEOOXOAUMBIMH /ISl 5TOTO HABBIKAMH M MPUEMAMH.
JlocTaTo4HO XOpOLIO OPUEHTHPYETCS B yueOHON U PO ecCHOHATILHOM TuTeparype.
OrieHKa Mo JUCLUIUINHE BBICTABILIIOTCA 00ydaromeMycs ¢ y46ToM pe3yIbTaToB
TEKyLIed U IPOMEXYTOUHOM aTTECTALIMHU.

KomnetreHuuny, 3aKperui€HHbIe 32 JUCHUIITMHON, ChOPMUPOBAHBI Ha YPOBHE —
«XOPOILHI».

C 3a4TEHO

67-50/ Y/I0BJIETBO- BricTaBnsiercs oby4daromemMycsi, €Clii OH 3HaeT Ha 6a30BOM YPOBHE TEOPETHUECKUN U
NpaKTHYECKUIT MaTepuall, JOMYCKaeT OT/ASNIbHBIE OIIHOKH ITPU €T0 M3JI0KEHHH Ha
3aHATHAX U B X0J1€ IPOMEKYTOUHOM aTTeCTallUH.

OO0y4aronIuiicsi UCTIBITHIBACT ONIPEASIEHHBIC 3aTPYIHCHHUS B IPAMCHCHUH
TEOPETHICCKUX TTOJIOKSHUH MIPH PEIICHUH MPAKTHYECKIX 33134 MPOohecCHOHATBHON
HaIPaBJICHHOCTH CTAaHIAPTHOTO YPOBHS CIIOKHOCTH, BIIaJleeT HEOOXOIUMBIMU IS
9TOr0 6a30BBHIMU HABBIKAMH U PHUEMAMH.

JleMOHCTpHpYEeT TOCTaTOYHBI YPOBEHD 3HAHUS YICOHOH TUTEepaTyphl IO JUCIUTUINHE.
OreHka 1o JUCITUIUIMHE BBICTABISIOTCS 00ydaomeMycsi ¢ y9éTOM pe3yIbTaToB
TEKyLIeH U IPOMEXYTOUHOM aTTECTALIMHU.

KommereHnuu, 3akperuiéHHbIE 3a TUCIUIUTMHON, C(OPMUPOBAHBI HA YPOBHE —
«ITOCTATOYHBIN».

D,E purenbHo/
3aYTEHO

49-0/ HEYJIOBJIET- BricTaBnsiercs oby4daromemMycsi, €Cli OH He 3HaeT Ha 6a30BOM ypOBHE TEOPETUIESCKUI
FFX BOpHTENbHO/ | Y PAKTHYECKMIE MaTEpUAI, 101yCKaeT rpyOble OIIMOKHU IPH €ro U3N0KEHUH Ha
3aHATHSX U B XOZ1€ IPOMEKYTOUHON aTTECTAllUH.

OOyuJaronuicst UCTIBITHIBACT CEPhE3HbIE 3aTPYAHCHHS B TPUMEHEHUH TEOPETHUECKUX
TIOJIO’KEHHH TTPH PEIICHUH MTPAKTHYECKHUX 33714 MTPOQEeCCHOHANBHON HAIIPaBICHHOCTH
CTaH/IAPTHOTO YPOBHS CII0KHOCTH, HE BJIaJieeT HEOOXOIUMBIMH JUIS 3TOTO HaBBIKAMH 1
MIpUEMaMH.

JleMoHCTpHpYeT (parMeHTapHbIe 3HAHHS Y4eOHO IUTepaTyphl IO TUCLUIIIIMHE.
OrieHKa Mo JUCLUIUINHE BBICTABILIIOTCA 00ydaromeMycs ¢ y46TOM pe3yIbTaToB
TEKyLIed U IPOMEXYTOUHOM aTTECTALIMHU.

KoMnereHnuy Ha ypoBHE «JOCTaTOYHBIN», 3aKPEIUIEHHBIE 34 JUCLUILUINHOM, HE
c(OpMHUPOBAHBL.

HC 3a4TCHO

5.3 OmueHouynble cpeacTBa (MaTepuHajbl) s TeKYyIIero KOHTPOJsS YCHeBaeMOCTH,
NMPOMEKYTOYHOM ATTEeCTANMHU 00y4aIOIHUXCS 10 JUCIUIITTHHE

BOHpOCLI IJIg TIOATOTOBKU K 5K3aMCHY':

1. IlonsaTue u CYHIHOCTH pCKJIIAMBI. Pa3Hoo6pa3He moAXO40B K OIIPEACIICHUTIO PCKIIaMBI.
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2. [enu u 3amaum pexyiambl. DyHKIIMU PEKIIAMBbI. 3aJ]a4u PEKJIAMBI B TYpU3ME.

3. Bunsl pexiambl, BeAETISIEMBIE 110 pa3HbIM KpuTepusiM. OCOOEHHOCTH KOMMEPUYECKOU U
COLIMAJIBHOW PEKJIAMBI.

Knaccugukaius pexiaamsl B TypU3Me.

3apokieHue peKkiaaMbl B [[peBHEM Mupe.

Pexiiama B 3anagnoii EBponie u CIIA.

Ucrtopus pexnamel B Poccun.

Mecro peknamsl B CHCTEME MAPKETUHIOBOM KOMMYHHKaIMU. B3auMOCBs3b peKIIaMbl €
JIPYTUMHU CPEJICTBAMU MapKETHHIOBBIX KOMMYHHUKALIUN (KOMMEPUYECKOM Mpornaraioi, TNYHbIMU
poAaKaMH, CTUMYJIMPOBAHHEM COBITa, CBSI3IMH C O0IIECTBEHHOCTBIO).

NG

9. [TousitTue n ocHOBHBIE HHCTPpYMEHTHI BTL-pekiiambl.

10. BTL-pexiama u KoHIENIIHS OOIIEH MPOTOKUTEIBHOCTH KU3HH MTPOIYKTA.

11. MepueHaii3uHT U peKJiaMa Ha MecTe Mpojax Kak UHCTpyMeHThl BTL — pexiiambl.

12.  Crumynupoanue npojax kak uHCTpyMeHT BTL — peknamsbl.

13. CrumynupoBanue cObiTa Kak HHCTpYMEeHT BTL — pekinamsi.

14.  Ilpsmoil mapkeTuHr kak uHCTpyMeHT BTL — pexnamsl.

15.  TIIponakt mmiicmeHT (product placement) kak nHcTpymMeHT BTL — pexnamsbi.

16.  Pexmnama Kak METOJ yNpaBJICHUS JIIOJbMH: CIOCOOBI TPUBIICUCHHS] BHUMAHH K pEKIIaMe,
METO/bI BO3/ICHCTBUS HA MOTPEOUTENEH.

17.  Hcnonb3oBaHue B peKiiaMe OCHOBHBIX IOJIOKEHUI TEOPUN KOMMYHHUKAITUH.

18.  Ilcuxomnorus noTpeOUTEIHCKON MOTUBAIIUH MTOTPEOUTENICH TYPYyCIYyTH.

19.  CoumanbHO-TICHXOJIOTUYECKHE 0COOCHHOCTH BOCIPUSATHS PEKIaMBbI.

20.  IIpaBoBoe peryiMpoBaHue PEeKIAMHOM JesITeIbHOCTH.

21. Ponps ®epepansroro 3akona «O pekiiamMe» B OpraHU3aIuu U YIIPABICHUN PEKIaMHOMN
NesTenbHOCTbI0. OCHOBHBIE IOHATHS U TPeOOBaHUs K pekiame, rnpejactasieHHble B 3 «O pexiiamey.
22.  OTBETCTBEHHOCTh YYaCTHHUKOB PEKJIAMHOTO IPOIIEcca 32 HEHAJISKAIIYIO peKIIamy.

23.  DrTuyeckue HOPMbI B pekiiaMHOM AesrenbHocTH (Koaeke pexinaMHoM MpakTUKY).

24.  OcHOBHBIE TIOJXO/IBI K KJIaCCH(DUKALINU PEKIAMHBIX CPE/ICTB.

25.  OCHOBHBIE 3JIEMEHTHI CPEJICTB PEKJIAMBI U UX XapaKTEPUCTUKA (TEKCT, H300paxKeHue, 11BET,
CBET, 3BYK, LIPU(T U Ap.)

26.  OcoOeHHOCTH UCIOJIBb30BaHUS PEKIaMbl TYPUCTUUYECKHUX YCIYT B IIpecce

27. Crnenuduka paano- v TeJIEPEeKIaMbl B TYPU3ME.

28.  CpencTBa HapyKHOH peKJIaMbl U MX UCIIOJIb30BaHUE B chepe Typusma.

29.  Poib KOMITBIOTEPU3UPOBAHHOM PEKIIAMBI TYPHCTUYECKUX YCIYT B COBPEMEHHBIX YCIOBHSIX.
30.  VYcnowus BbIOOpa peKJIaMHBIX CPEICTB.

31.  Meroauka pa3pabOTKH peKIaMHBIX MaTE€pPHAaJIOB.

32.  CrpykTypa pekjIaMHOro oOpaleHHs U XapaKTepUCTUKa OCHOBHBIX 3JIEMEHTOB BepOaIbHOM
4acTH (CIIOTaH, 3aroJI0BOK, OCHOBHOM PEKJIaMHBIN TEKCT, 3X0-(pa3za)

33.  XynoxkecTBeHHOE 0(POPMIICHHE PEKIIAMHBIX COOOLICHUH.

34.  Kommozuius pexiaMel.

35.  KonupalTuHr KaKk peKiIaMHbIH HHCTPYMEHT: CYITHOCTb, TPaBHUJIa UCIIOIb30BAHUS.

36.  BrIOop cpeacTB pacnpocTpaHeHUs pekiambl. [IpernMyInecTBa 1 HeIOCTaTKH OCHOBHBIX CPE/ICTB
pacrpoCTpaHEHHsI PEKJIAMBI.

37.  Cremudwuka TyprpoayKTa, Opeaesstonas 0COOCHHOCTH peKiaMbl B TYPUCTCKOM chepe.
38.  Wmumx u GpupMeHHBIH CTUIbL KOMIAHUU B cepe TypusMa. DIIeMeHTbl (UPMEHHOTO CTHIIS
OpTaHU3aIMH KaK CPEJICTBA PEKJIAMBI B COITUAILHO-KYJIBTYPHOM CEPBUCE U TYpPH3ME.

39.  Peknama TYypHCTCKUX JI€CTUHAIMH.

40.  Peknama TypHpoIyKTa Ha BBICTaBKaX U sipMapKax

41.  B3auMMOOTHOIIEHMS YYACTHUKOB PEKJIAMHOTO MPOLECcca B X0/1€ OPTaHU3aIMH PEKIaMHON
JeSITeTbHOCTH.

42.  IlnaHupoBaHHUE PEKIAMHON AEATEIbHOCTU B TYPU3ME.

43. Opranu3anus pekJiaMHON KOMITaHUH B cepe Typu3Mma.
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44,  PaspaboTka Oro/pKeTa peKJIaMHON KOMITaHUH B cdepe TypusMa ((hakTopsl, BIUSIONIAE HA
pasmep peKJIaMHOTo Or0JpKeTa, METOAbI (POPMHUPOBAHUS PEKIIAMHOTO OI0/DKETA).

45.  DxonHommueckas 3pGEeKTHUBHOCTh PEKJIaMbI B TYpH3Me: OCHOBHBIC ITOHATHS, METO/IbI pacyeTa
3 (HEKTHBHOCTH PEKIIAMBI.

46.  Ilcuxomormueckas 3(ppeKTHBHOCTh NPUMEHEHHS CPEJICTB PEKJIAMBI B TYpH3Me: TIOKa3aTeIH
3G HEKTUBHOCTH, METOABI H3y4eHUS IPPEKTUBHOCTH.

Curyauum 1Jisi 00Cy:K/IeHNsI HA CEMUHAPCKUX 3aAHATHSAX

Curyanus 1. «CtumyJupyomasi akimus»

Komnanus «['mobyc-typuctuk», cennain3upyonasics Ha IpoJaxke MacCOBBIX TYpOB, OpraHM30Balia
CTUMYJIMPYIOUIYIO aKIIMIO, TI0 YCIOBHSM KOTOPOH Ka)Iblii KIIMEHT areHTCTBA, KYMUBLIMHA OoJiee MATH
MyTEHIECTBUH 3a rojl, mojiy4aeT cKuaky 3%.

Bonpocs! 1o teme:

1. Kak Br1 oniernBaete 3(h)()eKTHBHOCTB MPEITIOKESHHOTO BapraHTa?

2 Kak nannas akiiusi MOKeT MOBIUSATh HA UMUK TypareHTcTa?

3. Kakue BapuanTsl HopMHUPOBaHHUS JTOSUIBHOCTH KIIMEHTOB MPEAJIOKUIN Ob1 Boi?

4 Kakue BapuaHThl pOABUKEHUS IEHCTBYIOT Ha Bac kak Ha motpeburens?

Curyanus 2. «Muccus»

1. Cdopmymupyiite muccuto typorneparopa ICS Travel.

2. [Tocne oOcykaeHus: BApuaHTOB MUCCHH, IPOYUTANTE PeabHYI0 MUCCHIO TypoIieparopa:
Muccuss ICS Travel — coneiicTBoBaTh pa3BHTHIO TYPHCTCKOH oTpaciu B Poccuu, BBIBEIEHUIO
POCCHUHCKOrO TypU3Ma Ha YpOBEHb, COOTBETCTBYIOLIMN MEXKIYyHAPOJIHBIM CTaHAapTaMm, Ipenoc-
TaBJISITh KAYECTBEHHBIE TYPUCTCKUE YCIYTH, YA0BJIETBOPSIOIINE NOTPEOHOCTSIM TYpPUCTOB.

Bomnpocs! 11t 06cyxaeHus:

1. Ha yTo HanpaBiieHa Muccust KOMnaHuu?

2 BriaenuTe Kiro4eBbl€ CII0BA MUCCHH.

3. Hoctmwxuma mu muccusi? Kakum cmoco60oM MOXHO TOOUTHCS PE3yIbTaTOB?

4 Kak nanHas Muccus XxapakTepusyeT KOMIaHHIO?

Curyanus 3. «Mos Poccusi»

B 2012 rogy BnepBble co3fjaH TypUCTCKMA jorotun Poccuu, KoTopslif OyaeT neiicTBoBaTh JUIsl BCEX
MEpONPUATHIA, MTPOBOAUMBIX B paMkax DenepanbHoi neneBoii nporpammsl (OLII) passutus Typuszma
B P® no 2018 roxa.

Ha co3nanue norotuna Obl1 00BSBICH KOHKYpC, LieHa KoToporo cocraisiia 500 Teicau py6Oineil. B
pe3yJibTaTe KOHKYPEHLIMH YEThIPEX POCCUUCKUX KOMITaHHM, IIEHA TOCKOHTPAKTA cocTaBuiia 155 Teicsay
pyO:eii. Boiurpana KOHKypc KOMITaHUs

«APTHUIIOK», KOTOpas U pa3paboTasa JOTOTHII.

AezPOCCUS

77 14RUSSIA



12

Bompocs! 11t 06cyxaeHus:

a. Hackonbko yaaueH BeIOOp siorotumna?

b. Urto MokeT B ceOe HECTH JJaHHAs WILTIOCTpanus?

C. Kak  MoeT HoBIUITH JIaHHBINA JIOTOTHUII Ha MMUJK Poccun
KaK TYPUCTCKOM AECTUHALIMU?

OTBerT:

Jlorotun poskeH ObUl ObITH MOHSATEH U BHYTPEHHEMY, U 3apyOexxHOMY TypucTy. bbulo yersipe uaeu,
HO OCTaHOBWJIMCH MbI Ha norotune «Mosi Poccusi». Poccus - Gombmiasi pazHooOpa3Hasi CTpaHa, B
KOTOPOH OYE€Hb MHOTO BHUJIOB TYpPH3Ma, U3 KOTOPBIX KaXKABIH MOXKHO BbIOpaTh 4T0-TO cBOE. IloaTOMy
JIOTOTUI COCTOMT M3 JBYX COCTAaBIIIONIMX - dYeTkoro Hamucanusi «Poccus» mmm «Russia» Ha
AHIJIMICKOM U TIPUCTABKH KaK Obl pyKomucHON «Mos» Wil «my», motomy uto Poccust miast Kaxxaoro
CBOSL.

IIpumepHasi TeMAaTHKA TBOPYECKHX CAMOCTOSATEJILHBIX Pa00T
3aﬂaHI/IeZ CaMOCTOSATCIIBHO ITOATOTOBUTH He60J’IBH_IOC COO6IJ.[CHI/IC C npeseHTauI/Ieﬁ cro B Q)opMaTe
Power Point.

1. «Kpukmn» cpenneBexkoBoro Toprosoro ropoaa (Ilapmxk, Jlongon, Pum, [lerepOypr — Ha BEIOOD)
2. Teodpact Pernomo u Havano pexiaamMHO# nestenbHoCTH Bo Opannunu.

3. Ponb npeccsl B CTAHOBIEHUH peKJIaMbl ITyTELLIECTBUI U TypH3Ma B HOBOE BpeMs.

4. «HankymenHnoe s6J10k0» Kak THIIMYHAS WCTOPHUS CTAHOBJICHUS TOBAapHOToO 3Haka B XX Beke
(«Apple»)

5 [TpoGiema «cTpaliHoi» peKiIaMbl Ha TEIEBUACHUH BTOPOI MOJOBUHBI X X BeKa.

6 XapakTep UCIoNIb30BaHus (HOTOU300paKEHHS B peKiiaMe TypHu3Ma.

7. Tpanchopmanus pexinamsl «Si quis» B EBporie XIX Beka.

8 Spmapka u BeICTaBKa Kak TEPPUTOPHS PEKIIAMBI.

9 Panuopexnama Typusma u cepBuca, crienuguka ee BO3AecTBUSL.

10.  TlosBneHue mBETa B PEKJIaMe U €TO.

11. Pexnamuas BeIBecka B UCKycCTBE MojiepHa. MacTtepa rpadudueckoil pekiiaMbl XX Beka.

12. HcToprko-cucTeMHBIH aHaN3 JTH000H peKiIaMHON KaMIIaHHH.

13.  Tlonbopka u cucremMaTu3anus MaTepUajIoB O pekiame Typusma u3 MHrtepHera.

14.  Hcropuyeckue oOpa3bl B COBPEMEHHON OTEUECTBEHHOM peKiIaMe TypHU3Ma U CepBHCa.

15.  Ilpuemsl cpeiHEBEKOBOW peKJIaMbl B COBPEMEHHOM PEKJIAMHOM JIEJIE.

IIpumepHas TeMaTHKA J0KJIA/10B

1. Brnustare pekiiamMbl Ha KH3Hb COBPEMEHHOTO YEIOBEKA.

2. Oco0eHHOCTH, TeHACHIUN U MPOOJIEeMbl Pa3BUTUS OTEYECTBEHHOTO PBIHKA
pEKIIaMBI.

3. Bo3MokHOCTH HOBAaTOpPCTBA M TBOPYECTBA B pEKIIaMe.

4. OCOOCHHOCTH  peKJIaMbl Ha pa3HBIX CTAAUAX JKA3HEHHOTO I[MKJIA
TOBapa/yciyru

5. Crneuunduxa BTL-pexnambl

6. 3apoxieHue pekiamsl B J[peBHEM MUpe.

7. Pexmama B 3amannoit Epore u CIIA.
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8. Ucropust pexitambl B Poccun.

9. MepueHnal3uHr U peKjlama Ha MecTe NpOoAaX Kak MHCTpymeHThl BTL —
pEKJIaMBbl.

10. CrumynupoBaHue poJax kak HHCTpyMeHT BTL — pexnamsl.

11. CrumynupoBaHue cobiTa Kak HHCTpYMEeHT BTL — pexinamsr

12. IIpsimont mapkeTuHT Kak MHCTpyMeHT BTL — pexnamsl.

13. [TponmakT mumiicMenT (product placement) kak uacTpymeHT BTL — pexiamel.

14. Crioco0bl IpuBIIEYEHNSI BHUMAHUS K PEKIIaMe.

15. Oco0eHHOCTH MMOTPEOUTETHCKOW MOTUBAITMHU TIOTPEOUTENICH TYPYCIYT.

16. Oco0EeHHOCTH UCTIONB30BaHUSI PEKJIAMbI TypU3Ma B IIpecce.

17. Crneuuduka tene- U paauopeKsiaMbl TYPUCTUYECKUX YCITYT.

18. Crenuduka Hapy>KHOU peKIaMbl B cepe TypusMma.

19. Posib KOMIBIOTEPU3UPOBAHHOM pEKIaMbl B JIE€ATEIBHOCTH TYPHCTCKOIO
MIPEATIPUSTHSL.

20. [TewaTHas pexinama B chepe Typuszma.

21. XyI0’)KeCTBEHHOE 0(POPMIICHHE PEKIIAMHBIX OOBEKTOB.

22. KomMro3urus pexinamel.

23. B3anmopelictBre BepOAIbHOTO, BH3yaJbHOTO, 3BYKOBOTO M PUTMHYECKOTO
PSAIOB B PEKJIAMHOM COOOIIIECHHUU.

24, KonupallTUHI: CyIIHOCTh U MpaBuia.

OO0pa3ubl TeCTOB /Il IPOBEICHUS TEKYLEro KOHTPOJISA U MPOMEKYTOYHOM aTTecCTAlUN
10 UTOTaM OCBOEHHUS IMCUMILIUHBI, 4 TAKXKeE JJI KOHTPOJISI CAMOCTOATEIbHOIH PadoThl
o0yuawuerocst

1. B yeM 3akuIl04yaeTcsi CyIIHOCTh NOTPEOUTEIBCKOI0 OTKJINKA HA peKJIaMy 10 MOJIe/IH
ATR:

a) o0sagass OINpeleNeHHOM OCBEJOMIIEHHOCTBIO O TOBape, IMOKYIaTelb COBEpIIAET
CTIOHTAHHYIO MOKYIIKY C T€M, YTOOBI TIOMPOOOBATh TOBAP M, OCHOBHIBASICH HA COOCTBEHHOM OIIBITE,
JIaeT OLIEHKY PEeKJIaMUPyeMOMY TOBapy;

0) oOmanmas omnpeneIeHHOW OCBEJOMJIEHHOCTBIO O TOBape, IOKyHaTelb HauuHAeT
MHTEPECOBATHCS JaHHOI MapKoM, 3aTeM NPOsBIIAET JKelaHue 00J1a1aTh UM U COBEpIIAET MOKYIKY;

B) o0iajgas ONpPENENIEHHONM OCBEAOMJIEHHOCTBIO O TOBape, IOKyMHareiab HaMEpPEeHHO
OTKa3bIBAaeTCAd OT MPOOHBIX MOKYIOK PEKIaMHUPYEeMOI'o TOBapa, MOTHBHUPYsS 3TO CBOEOOpa3HbIM
«JIaBJICHHEM» Ha HETO.

2. Kakue u3 meponpusaTuii MosxkHo cuutath PR-akumueii:

a) opraHu3anus OecraTHbIX SKCKYpCUH Ha MMBOBAaPEHHBIN 3aBOJ;

0) OKa3aHHWE aBMAaKOMIIAHWEH CHOHCOPCKOW MOMOILIM B MPOBEIECHUH COPEBHOBAHMM MO JIErKOH
aTIIeTHKE,

B) peKJaMa OTKPBITUS HOBOT'O aBUapeiica Mo TeJlIeBUICHHIO;

r) OecriaTHasi pa3java MpoOHBIX 00pa3lloB TOBapa.

3. K xaHanaM HeJIMYHOH KOMMYHHUKALMH OTHOCATCS

a) oOlleHHE C ayTUTOpUEH;

0) TazeTsl, )KypHAaJIbI,

B) oO1IeHue 1o TenedoHy;

I') TOProBbIi nepcoHal (GUPMBIL.

4. YkaxkuTe onpeesieHle, COOTBETCTBYIOIIEE MOHATHIO «PeKJIaMay:

a) ATO MEpOIpPUATUS BPEMEHHOTO M JIOKAIBHOIO XapakTepa, OIOJHSIONIME OCTaJIbHBIE
CpeAcTBa MapKETHHTOBBIX KOMMYHHUKAIIUI ¥ HalpaBlIeHHbIE HA YCKOPEHHE MPOJIaXX KOHKPETHOTO
TOBapa,
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0) MepomnpusiTHs, HMEIOIIME IeNbl0 C IOMOILIBIO OIpPEeAeTICHHBIX JAEeUCTBUN CO31aTh
IICUXOJIOTMYECKUM KJIMMAaT TOHMMAaHUS W B3aUMHOIO JOBEPUS MEXAY MPEANPUATHEM U €ro
Pa3IMYHBIMU AyAUTOPUSIMH;

B) MEPCOHAJBbHBIE KOMMYHHUKAIMM C IIENbI0 MOOYKIACHHUS MOTPEOHUTENsT K HEMEAJICHHBIM
JNEHCTBUSM (ITOKYTIKE)

I') JaHHOE OIIPEEIEHUE OTCYTCTBYET.

5. Kakme u3 HHM:Ke TepeyHMCIeHHBIX ILejeil He SBJSIOTCH LeJISAMHM MAapPKeTHHIOBBIX
KOMMYHHUKAaIW:

a) obecrieyeHre HanOOJBIICH CTENEHH YOBIETBOPEHHOCTH MOKYMATeNs OT TOBApPa;

0) popmupoBanue y mokynaress 0;1aronpusiTHOrO pactoioKeHHs K MapKe;

B) CTUMYJIMPOBAHUE COBEPIICHHUS TOKYIIKY;

r) hopMHpOBaHKE TOTPEOHOCTEH MOKYNATENs U UX aKTyaIH3alus;

1) obecriedenre (PUHAHCOBOM YCTOWYMBOCTU MIPEIITPUSITHS.

6. K HegocTaTkaM TYPHUCTCKO# peKJiaMbl B Nipecce OTHOCATCS

a) KpaTKOBPEMEHHOCTh CYILIIECTBOBAHNUS;

0) 0YCHB BBICOKAsI CTOMMOCTb;

B) IOTEPH MPU HEBOCTPEOOBAHHOCTH YaCTH THPaXKa.

7. Yto, corjiacHo HOBOM Kiaaccupukaunu, oTHOcUTCHA K ATL-koMmMyHnkanusm:

a) Hapy KHas peKiiama;

0) pexiiama B CpeACTBax MacCOBOM MH(popMarum;

B) Mepomnpustus PR;

I') CTUMYJIMPOBaHUE TPOAAK.

8. Ykaxure onpejesieHne, COOTBeTCTBYIolIee NOHATHIO «PR»:

a) ATO HEIMYHble (OPMbl KOMMYHHUKALMM, OCYIIECTBIIIEMbIE 4Yepe3 IUIaTHBIE CpEeACTBa
pacnpocTpaHeHus: THPOPMAIIUHN U UCXOJSIINE OT YETKO OMPEICTICHHOTO HCTOYHHKA,;

0) 5TO MEpOmpHUATHS BPEMEHHOTO M JIOKAJHHOIO XapakTepa, OTOJIHSIOUINE OCTAIbHBIC
CpeICTBa MAapKETHHTOBBIX KOMMYHUKALIUKA U HANpaBICHHbIE HA YCKOPEHHUE MPOJaX KOHKPETHOTO
TOBapa;

B) MEpPOIpPHUATHS, HMEIOIIME IENbl0 C TMOMOIIBIO ONpEeAENeHHBIX ACHCTBHI CO3/1aTh
MICUXOJOTMYECKUM KIMMaT TOHMMaHUS W B3aUMHOTO JIOBEpUS MEXKIY MNPEIANpPUATHEM U €ro
Pa3IMYHBIMU Ay IUTOPUSIMHU;

I') IEepCOHAJbHbIE KOMMYHHUKAIUU C II€JIbl0 MOOYXXJIEHUS IMOTpeOuTeNs K HeMeIJIEHHBIM
JeUCTBUAM (ITOKYIIKE).

9. Or Kakux M3 HHKENepeyHMCJeHHbIX (PAKTOPOB 3aBHCHT CTPYKTYypa KOMILIEKca
MApPKeTHHIOBbIX KOMMYHUKAIUI B TypU3Me:

a) OT YPOBHS IJIATEKECTTOCOOHOCTH II€JIEBOTO CETMEHTA;

0) ot atama XIIT;

B) OT TUIIA PbIHKA (PBIHOK MPEINPUITHIA UIH MOTPEOUTENBCKUNA PHIHOK);

T') OT HAJIMYKS WIN OTCYTCTBHS TOCPETHUKOB B COBITOBBIX KaHAJIaX MPeIIpUsTHUS.

10. Kakue cnenua ucThbl He SIBJISIOTCS PA0OTHUKAMH PEKJIAMHOI0 areHTCTBAa:

a) KonupaiTep;

0) Moaeparop;

B) Menuabaiiep;

I') SKKayHT-MEHEeIKeD;

1) MeuariaHep;

€) TpapuK-MeHeIKeD;

) MepuaHaanzep.

11. Ha3oBuTe /ABe OCHOBHbIe NPUYHUHbI MOSABJIEHHS MEKIYHAPOAHBIX PEeKJIAMHBIX
XoJ;AuHIroB B Poccum:

a) UX TOsBJIEHUE OOBsCHSETCS NpUXoAoM B Poccuio KpymHEHIIMX TpaHCHAIMOHAJIbHBIX
KOPIIOpaIfii cO CBOMMHU TOBapaMu M OpeHIaMu;

0) ux nosiBJIeHHE 0OBACHSAETCS KpailHell He3perIoCThI0 OTEUECTBEHHOTO PhIHKA PEKIIaMBbl;
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B) UX IOSABICHHE OOBACHAETCS KETAaHUEM OCBaMBATh IOCTATOYHO OOJIBIIOHN, MEPCIEKTUBHBIN
Y aKTHBHO Pa3BUBAIOLIHICS PHIHOK.

12. KoMMyHHMKAaTHBHAsl CTPATErusi BTAJIKUBAHUS 3aKJII0YACTCH:

a) B COCPEIOTOUCHIH OCHOBHBIX KOMMYHUKAaTUBHBIX YCUIIMI HA TOPTOBBIX OCPETHUKAX;

0) B COCpPEOTOYEHUN OCHOBHBIX KOMMYHHUKATHBHBIX YCUJIMHA HA KOHEUHBIX TOTPEOUTEISX;

B) B COCPEJOTOYCHHHM ONTHUMAIBHO paClpe/eNeHHbIX KOMMYHHMKATUBHBIX YCWIHH Ha
IIOCPETHUKAX U KOHEYHOM CIIpOCe.

13. Yro, coriiacHo HOBOH KJaccupukanuu, He oTHOCUTCS K BTL-koMMyHuKkauusam:

a) CIIOHCOPCTRO;

0) CTUMYITUPOBAHUE TPOJIAK;

B) pekiama B CMU;

r) PR

1) IPSMOM MapKETHHT.

14. OcHoBHBIMHM HanpaBJeHusiMu Meponpusituii PR sBasiorces:

a) pekiiama;

0) mpeanpa3gHUYHbBIE [IEHOBBIC CKHUJIKH;

B) KOH(pEpeHIINH;

T') IHU OTKPBITBIX JIBEPEH;

1) otHoweHust co CMMU no noBoay co3aanus ¢puiibMa 0 NpeArnpHUsITUN.

15. VYkaxkure onpejeieHne, COOTBETCTBYIOLEee MOHATHIO «CTUMYJIMPOBAHUE MPOJAK»:

a) 9TO HenuuyHble (OpPMbl KOMMYHHUKAIUM, OCYLIECTBISIEMbIE uepe3 IUIaTHbIE CpE/ICTBa
pacrpocTpaHeHHust HHHOPMALIUU ¥ UCXOASIIIE OT YETKO OMPEISIIEHHOTO HCTOUHUKA,;

0) 3TO MepompHUATHs BPEMEHHOIO M JIOKAJIbHOI'O XapakTepa, IOIMOJIHAIOLINE OCTaJIbHbIE
CpeAcTBa MAapKETHHTOBBIX KOMMYHUKAIIMI M HAlpaBJICHHBIE Ha YCKOPEHHUE MPOJIaXK KOHKPETHOTO
TOBapa,

B) MEpONPHATHSA, HWMEIOIIUE IIeNBI0 C TOMOIIBIO ONPEACICHHBIX JEHCTBHH CO31aTh
IICUXOJIOTUYECKUN KIMMAT IOHMMAHUS ¥ B3aUMHOIO JOBEPHsl MEXAY MpEeIIpUsiTHEM M €ro
Pa3UYHBIMH 2y TUTOPHSIMU;

I') MEepCOHAIbHbIE KOMMYHMKALIMU C LEJIbl0 MOOYXKAECHUS MOTpeOUTENss K HEMEIJICHHBIM
NEeNCTBUAM (TTOKYIIKE).

16. YkaxuTte BepHble YTBEPHKICHHUS:

a) pekiaMa urpaer o0pa3oBaTENbHYIO POJb, KOTOpas 3aKIJIIOYAeTCsl B PaclpOCTPaHEHUH
HOBBIX 3HaHUH, OTHOCSAIIMXCS K Pa3IMUHBIM CepaM YeI0OBEUECKOM NesTeIbHOCTH;

0) pekiamMa CTaHOBUTCSl YacThIO TPHUPOJHOW Cpeapl OOMTAHWS YEJIOBEKa W y4YacTBYET B
CTaHOBJIEHUH SKOJIOTHYECKUX CTAHAapPTOB MBIIIJICHHUS;

B) DKOHOMHUYECKAs POJIb PEKJIAaMBl TPOSBISETCS B HATAKUBAHUK XO3SMCTBEHHBIX CBS3EH
MEXIy HOpeAnpusTHsIMA W  4epe3 3TO  CIOCOOCTBYET POCTY  JIEJIOBOM  aKTUBHOCTH,
KaITUTAJIOBIIOKEHUH 1 YBEITHUSHHIO YHCIia pabodnX MecCT;

I') peKjiama UCIOIb3YETCs ISl aKTyalIu3allik U PELISHUs COLUAIbHO 3HAYUMBIX MPoOIeM;

1) peKjaMa y4acTBYeT B ()OPMHUPOBAHHHM CAMOOIICHKH YeJIOBEKa M €r0 TCHXOJOTHYECKUX
YCTQHOBOK.

17. Kaxkmue cpeacTBa BO3IelCTBHA BKJIHYAaeT B cedsl KOMILIEKC MapPKeTHHIOBBIX
KOMMYHHUKAIIU:

a) pekyiama,

0) cTuMyIupoBaHHe COBITA;

B) TOBap;

r) PR;

1) TUYHBIE TTPOJIAXKH.

18. Kakue (akTopbl He OKa3bIBAIOT BIMSHUE HA pa3Mep PEKIaMHOr0 OroKeTa TyppUpMBI:

a) IIeHa YCIyTH;

0) pa3Mepbl peIHKA, TOJJIXKAIINE OXBATy PEKJIAMHBIM BO3JIEHCTBHEM;

B) YHCJICHHOCTh PAOOTHUKOB B OT/I€JI€ MAPKETUHT 4,
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r) otamn XKIT;

1) (MHAHCOBBIE PECYPCHI (PUPMBI;

€) OTJINYUTENIbHbIE CBOMCTBA YCIYTH.

19. Pacnosnoxkure 3Tanbl NPOBeIeHHS PEKJIAMHOW KaMIAHUM TYPKOMIAHUU B
JIOTHYECKOIi M0C/1e10BaTeIbHOCTH:

a) OIpEJEJIEHNE U IOCTAaHOBKA 1I€JIM PEKJIIAMHON KaMIIaHUH;

0) uccienoBaHue LEJIeBON ayIUTOPUH, PEKIIAMUPYEMOU YCIIyTH U KOHKYPEHTOB;

B) (OpPMHUPOBAHUE CMETHI PACXO/I0B HA PEKIAMHYIO KaMIIaHHIO;

T') ompeesieHue peKJIaMHOM Ueu;

1) orieHKa 3 EKTUBHOCTH PEKIAMHON KaMITaHUU;

e) hopmupoBaHue MaHa peanu3aliy peKJIaMHON KaMIIaHUY;

) IPAKTUYECKas! pean3aliysl 3aIIaHPOBAHHBIX PEKJIAMHBIX MEPOIIPUSATHIL;

3) ompezeNieHue KaHAIOB KOMMYHHKAIIMI U pa3padoTKa peKkJIaMHBIX COOOIIECHUII;

1) 3aKylIKa BpEMEHU U MECTa B CPE/ICTBAX PAaCIPOCTPAHEHUSI PEKIIaMBbl;

K) BBISICHEHHE MIPEIBAPUTEILHON CYMMBbI pEKJIAMHBIX PACXO0B;

JI) OTIpEJIENICHNE OTBETCTBEHHBIX JIMI] 3a IIPOBE/ICHUE PEKJIAMHON KaMIIaHUU U NIPUBJICUEHUE, TIPU
HEOOXOJJMMOCTH CIIEIIUATHUCTOB PEKJIAMHOI0 areHTCTBA.

20. Hcnogb3oBaHMe, KaKOHi CcTpaTerud MoApa3syMeBaeT COCpPeOTOYeHHE Bcex
KOMMYHUKATHBHBIX YCHJINH TYPKOMIIAHMU HA KOHEYHOM crpoce:

a) CTpaTeruy BTaJIKUBaHUS;

0) cTpaTeruu BTATHBAHUS,

B) CTPATErUy HKCKIIFO3UBHOIO COBITA.

21. YkakuTe HeBepHOe yTBep:KIeHue:

a) OJHUM W3 TJIABHBIX YCIIOBUHM YCIIEIIHOTO MAapKETHHIa SBJSIETCS pa3padoTKa KOMILIEKCca
MapKETHUHTOBBIX KOMMYHUKAIIHIA;

0) MapKeTHHT TIOJyYrJI CBOE pa3BUTHE B [[peBHEM Mupe, a pekiiaMa — TOJIbKO B Hadayie XX
BEKa;

B) KOHLEMNIMS COLUUAIbHO-3TUYHOIO MapKETUHIAa OpPUEHTUPOBAaHA Ha YIOBIETBOPEHUE
MOTpeOHOCTEN MOKyMmaTesei, TakuM 00pa3oM, U 4epe3 TaKue TOBApbI, YTOOBI MOAIEPKUBATIOCH U
YIAYUIIaJIOCh 0JIArONOy4Yre BCEro OOIIECTBA B LIEJIOM.

22. Ha xakom 3tane KUT npeanpusitue yame Bcero npuMeHsieT HH(POPMATHBHYIO
pexjiamy:

a) Ha DTare BHIBEICHMUS;

0) Ha JTane pocTa;

B) Ha 3Tarle 3peocTH;

T') Ha 3Tare ynajka.

23. Kakoii 31eMeHT KOMILIeKCa MAPKeTHHIOBBIX KOMMYHHKAIUI mMoApa3dyMeBaeT
HCIOJIb30BAHME PEeJAKIMOHHOI0, a He IUIATHON0 BpeMEeHM W/MJIH MecTa B CpeAcTBax
pacnpocTrpaHeHusi HH(popMaluu:

a) pekiiama;

0) mpomnaranna (PR);

B) CTUMYJIMpPOBaHUE COBITA;

T) JUYHAs TPOJaKa.

24. K 10CTOMHCTBAM TeJIeBU3MOHHOMN PeKJIaMbl OTHOCSITCS:

a) THOKOCTB;

0) 5((heKTUBHOCTH BO3JICUCTBHS 3a CUET N300PaKEHMUS, 3BYKA 1 IBUYKCHUS,

B) MATKOCTb;

') LIPOTa 0XBaTa ayIUuTOPHUH.

25. YkaxkuTe HeBepHOe yTBep:KIeHue:

a) pekjiamMa, Ha3bIBalOIIas OTIMYUTENbHBI NpPU3HAK TOBapa, KOTOPBIM COAEPKUTCS B
MUKPOCKOITMYECKUX KOJIMYECTBAX U KOTOPBIA caM MOTPeOUTENb He B CUJlaX OOHAPYKUTh, TOMOTAeT
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YCTaHOBHTb, YTO JAHHBIA NPHU3HAK MPAKTHUYECKH OTCYTCTBYET M TEM CaMbIM YCKOPSIET IpOBall
TOBapa,

0) pexiiaMa CTUMYJIUPYET MPOJaxKy IJIOXO0r0 TOBapa U YCKOPseT MPOBaj XOPOLIETO.

B) aKTHBHAs peKJlaMa M COCPEJOTOYEHHE YCHIMH TOJIBKO Ha HEW HE rapaHTHPYET PbIHOYHBIN
yCIeX U J1ayKe MOXKET IIPUBECTU K OTPULIATEIIbHBIM PE3YJIbTaTam;

I) peKiiaMa TpHOOpETaeT CBOIO MaKCUMalIbHYI AS()(PEKTHBHOCTH TOIBKO B KOMILIEKCE
MapKETUHIa, TAK KaK BCE €ro 3J€MEHThI B3aUMOCBSI3aHbl U B3aUMO3aBUCHMBI.

26. PexsiamonaTeJsiMM MOT'YT BBICTYNIATh CJIeAYIOlIHe CYObeKThI PhIHKA:

a) TOCYJJapCTBO U OOILECTBEHHbIE OpraHU3alNHY;

0) IPOU3BOIUTEIIH;

B) TOPrOBbIE [TOCPEIHUKH;

') YaCTHBIC JIULIA;

1) OPENPUATHS I10 OKa3aHUIO YCIIYT;

€) BCE BBIIICTIEPEUUCICHHOE BEPHO.

27. B ueM 3aKJ04YaeTcsl CYUIHOCTh INOTPeOUTEJBCKOr0 OTKJIMKA HAa peKJamy 1o
moxeau AIDA:

a) obsagass OINpeleNeHHOM OCBEJOMIIEHHOCTBIO O TOBape, IMOKYIaTelb COBEpIIAET
CTIIOHTAHHYIO MOKYIIKY C TE€M, YTOOBI TIOMPOOOBATh TOBAP M, OCHOBHIBASICH HA COOCTBEHHOM OIIBITE,
JIaeT OLEHKY peKIIaMUpyeMOMY TOBapy;

0) oOnamass oOmNpeneNeHHOH OCBEJOMIIGHHOCTBIO O TOBape, TOKyMNareilb HadyuHAeT
MHTEPECOBATHCSI JaHHOIN MapKoH, 3aTeM IPOSBIIAET JKelaHue 00J1a1aTh UM U COBEpLIAET IOKYIKY;

B) oOnamasi ONpENeNIeHHOW OCBEAOMIIEHHOCTBIO O TOBape, IOKyNareilb HAaMEPEHHO
OTKa3bIBAaeTCAd OT MPOOHBIX MOKYIOK PEKIaMUPYEMOI'0 TOBapa, MOTHBHUPYsS 3TO CBOEOOpa3HbIM
«JTaBIICHUEM» Ha HETO.

28. Kakoii u3 mero10B (pOPpMUPOBAHUS PEKJIAMHOr0 OI0[KeTa HAWJIYYIIMM 00pazoM
NOAXOAUT VISl TYPKOMIIAHUM, KeJIalolIeil MOBbICUTh YPOBEHb Y3HABAEMOCTH MAapKH «A» B
KOHKPEeTHOM peruoHe Ha 35 %:

a) bopmupoBaHue OrOKETa PEKIAMBI TI0 OCTATOYHOMY MPUHIIHITY;

0) hopmupoBaHue OrOPKETa peKIaMbl METOZI0M KOHKYPEHTHOTO NTapUTETA;

B) hopmupoBaHue OrOKETa pEeKIIaMbl, HICXOS U3 LIeTIeH U 3a1a4;

r) hopMHpoBaHHe OrOKETa PeKsIaMbl METOJIOM (PMKCHPOBAHHOTO TPOLIEHTA.

29. Yka:kuTe BepHbIe YTBEP:KIeHUs:

a) MNpeuMyIIecTBO (OPMHPOBAHUS PEKIAMHOro OroJKeTa MeTOJOM (PUKCHPOBAHHOTO
MPOIEHTa 3aKII0YaeTcs B TOM, YTO y TPENNpUATHS Bcerna OyneT ompenelieHHas cymMMa Ha
peknamy;

0) OCHOBHOHM HeI0CTaTOK (hOPMHUPOBAHMS PEKIAMHOTO OIO/DKETa METOJIOM (DUKCHPOBAHHOTO
MPOIIEHTA 3aK/II0YaeTcs B TOM, YTO B CIlyyae CHIDKEHUS OOBEMOB NPOJaX CyMMa pEKIaMHBIX
CPEICTB TOXe Oy/IeT CHIXKAThCS;

B) CaMbIM ONTHUMAaJbHBIM U Hauboisiee F3PPEKTUBHBIM METOI0M (OPMHUPOBAHUS PEKIAMHOTO
OroJKeTa SBIISIETCS. METOJI OCTAaTOYHBIX CPEJICTB — B JIAaHHOM Cllydae pEKJIIaMHBIE CpElCTBa HE
NPUBSI3aHbI K 00beMaM MPOAaxK;

T') BCE YTBEPKIEHUS SBIISFOTCS BEPHBIMHU.

30. Yrto M3 HUKe MepPevyrCIeHHOr0 HeJib3sl CYMTATH MPEeruMYIIeCTBOM PaMOpPeKJIaAMbI:

a) OTHOCHUTEJIFHO HU3Kasi CTONMOCTh PEKJIaMBbl;

0) BbICOKas CTENEHb W30MPATENBbHOCTH IO TEPPUTOPUAIBHOMY M JeMorpaduyecKkum
MPHU3HAKAM;

B) MacCOBOCTb;

I') HEMOCPEACTBEHHOE 00paleHe K UyBCTBaM 1I€JIeBOI ayAUTOPHH.

31. Tapu¢sbl Ha onIaTY TeJEBU3MOHHOIO PEKJIAMHOIO0 3(prpa 3aBUCHAT OT:

a) BpEMEHH CYTOK;

0) pelTHHTa IPOrpaMMBbl;

B) OT TEJIEBU3MOHHOI'O KaHaa;
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T') OT JUIUTEITLHOCTH PEKJIAMHOTO COOOIIECHNUS;

1) OT BCETO BBIIIE IEPEUNCIEHHOTO.

32. Kakue cKMIKH MOKeT MOJIYyYHUTh PEKJIAMOIATeNIb OT PEKJIAMHOI0 areHTCTBA:

a) 3a IpeaoIUIaTy 3aKkasa;

0) 3a 00BeM 3aKa3a;

B) CE30HHBIE CKUIKH;

I') CKUJIKA IPUBUJIETUPOBAHHBIM 3aKa3UMKaM;

1) BCE BBILIEIIEPEUNCIEHHOE BEPHO.

33. UTo U3 HU:Ke NMePeyUCIeHHOr0 He YI0P0KaeT NPOU3BOACTBO PEKJIAMHBIX POJINKOB:

a) Xopolas 1IoroJia BO BpeMs ChbeMOK;

0) Hanuuue eTeH, a Tak)Ke )KUBOTHBIX B CIOXKETE;

B) aHUMAIIHS;

') peUTUHT KaHana, T1ie OyJeT TPaHCIUPOBATLCS PEKIIaMa;

1) IEPEHOC ChEeMOK Ha BTOPOU JICHb;

€) UCII0JIb30BaHUE OOJIBIION TPYMIBI U TOPOTUX JIEKOPALIHIi;

) IPUCYTCTBUE B CHOKETE MOMYJISIPHOMN JINYHOCTH;

3) OTCYTCTBHE KYPSIIHX JIUIl HA Cb€MOYHOH TIOIIAIKE;

1) Cb€MKa HOYbIO.

34. YxkaxkuTe onpejesieHUe, COOTBETCTBYIOIIEE MOHATHIO «PEKIaAMa:

a) 2TO HeNIMYHble (OpPMbl KOMMYHUKALMM, OCYIIECTBIIIEMbIE 4Yepe3 IUIaTHbIE CpeACTBa
pacrnpocTpaHeHuss THPOPMAIIUN U UCXOJSIINE OT YETKO OMPEICTICHHOTO HCTOYHHKA,;

0) 5TO MEpONpHUATHS BPEMEHHOTO M JOKAJIBHOTO XapakTepa, IOIMOJHSIONIME OCTAbHBIC
CpeICTBa MAapKETHHTOBBIX KOMMYHUKALIUWA U HANpaBICHHbIE HA YCKOPEHHUE MPOJaX KOHKPETHOTO
TOBapa;

B) MEpPOIpPHUATHS, HMEIOIIME IENbI0 C TMOMOINBIO ONpEeAENeHHBIX AEUCTBHI CO3/1aTh
IICUXOJOTMYECKUM KIMMAaT TOHMMAaHUS M B3aUMHOIO JOBEPUS MEXKAY MPEANPUSTHEM U €ro
Pa3IMYHBIMU AyAUTOPHIMH,

I') TEepCOHAIbHBIE KOMMYHHMKAIIMU C IEJIbI0 MOOYXKACHUS IMOTPEOUTENS K HEMEIJICHHBIM
NEeHCTBUAM (TIOKYIIKE).

35. Uro siBsieTCs 3JIeMEHTAMH MEeYaTHOr0 PeKJIAMHOI0 TeKCTAa:

a) 3aroJIoBOK;

0) OCHOBHOM TEKCT;

B) MAaCHOPTHUKA;

I') peKJIaMHBbIH JIO3YHT;

1) HOJNUCH U KOMMEHTapHH;

€) «IETEKTOPY.

36. YkaxkuTe omnpejesieHHe, COOTBETCTBYIOLIee MOHATHIO «CTUHMYJIMPOBAaHUE MPOJANK»:

a) 2TO HeNIM4YHble (OPMBI KOMMYHHUKAIMH, OCYIIECTBIISIEMblE 4Yepe3 IUIaTHhIE CpeACTBa
pacrpocTpaHeHHs HH(POPMALUU U UCXOASIINE OT YETKO ONPEIeIEHHOIO UICTOUHHUKA,;

0) MeponpusiTUs, HUMEIOUIME IeJbl0 C T[OMOIIBIO OINpEeAENeHHBIX JAEUCTBUNA CO31aTh
IICUXOJIOTMYECKUM KIMMAaT TOHMMAHUS W B3aUMHOIO JOBEPUS MEXKAY MPEANPUATHEM U €ro
Pa3IMYHBIMU AyAUTOPUSIMH;

B) IEPCOHAJbHbIE KOMMYHHUKAIMM C ILEJIbI0 MOOYXXACHUS IMOTPeOUTENss K HEMEJIEHHBIM
NeNCTBUM (ITOKYTIKE);

I') JaHHOE OIIPEEIEHUE OTCYTCTBYET.

37. Kakoe MecTo Ha ra3eTHOM M0JI0Ce SIBJISIETCA HAMTYYIINM J1JI51 BOCTPUSITHS:

a) B HWYKHEHN YacTH MEpBOI CTpaHULIBL;

0) mpaBblii BEpXHUH yroJl Ha JIEBOI mosoce;

B) IIPaBbIil BEpXHUI YroJl Ha IpaBoOH I0JIOCE;

I') JI€BBIA HUKHUM yTOJI Ha JIEBOM OJIOCE.

38. Kakue cpeacrBa Bo3eliCTBMS He BKJIYAeT B ce0sl KOMILIEKC MAapKeTHHIOBBIX
KOMMYHHUKAIW:
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a) pekyiama;

0) CTUMYITUPOBaHHE MIPOJIAK;

B) HACHJIHE;

T') IWYHBIC POJIAKU;

1) YTOBOPBI.

39. Yka:kuTe BepHble YTBEp:KIeHUs:

a) cy1aboi CTOPOHOI peKyiaMbl B razerax SBJSIETCS HE3HAUUTENbHAs ayIUTOPUs «BTOPUYHBIX
YHUTaTeICH»;

0) IpeuMyIIeCTBOM Hapy>KHOM peKiaMbl MO’KHO CUUTATh BHICOKUH YPOBEHBb 3MOLIMOHAILHOTO
BO3JICHCTBUS;

B) peKjlama B JKypHaJlaX UMEET BBICOKOE KayeCTBO BOCIIPOU3BEICHHS U BOCIIPUHUMAETCS KaK
JIOCTOBEPHAs U IPECTUXKHAS;

I) HEIOCTaTOK TEJEBU3MOHHOW peKJaMbl 3aKJII0YaeTCsi B MHUMOJETHOCTH PEKIAMHOIO
KOHTAKTa IIPU BBICOKOH €ro CTOUMOCTH.

40. YkaxkuTe HeBepHOe YTBep KIeHHe:

a) K OCHOBHBIM BHJIaM paJUMOPEKIaMbl OTHOCST: MY3BIKaJbHBIE 3aCTAaBKH; XKAHPOBbBIE
CLEHKU; IpsMOe 00BABJICHUE; OPUTMHAIBHOE TOJIOCOBOE MPEICTABICHHUE;

0) B HacTosIIee BpeMs MPOBOJHOE Paauo sBisieTcs Hed(h(PEeKTUBHBIM B KauecTBE CpPEACTBa
pacrpocTpaHeHUs PaIUOPEKIIaMBL;

B) JUIA TIPUBJICYCHHUS M YyJEpXKAHWUS BHUMAHUS TEKCT PaJUOPEKIAMbl JOJDKEH OTIMYATHCS
BBICOKOM HHTEHCUBHOCTBIO;

I') CTOMMOCTb Pa3MEILEHUs PaluOPEKIaMbl HA MECTHBIX PaIMOKaHAJIaX rOpa3/io HIKE, YEM Ha
MECTHOM TEJIEBUICHUH.

41. Ot yero He 3aBHCHT ILIaTa 32 pa3MellleHUe HAPYKHOM peKJIaMbl:

a) OT pa3MepOB HapyKHOU pPeKJIaMbl;

0) OT TEpPUTOPHATIEHBIX TPAHUI] Pa3MEILICHHS,;

B) OT BHJIa PEKJIaMHUPYEMOT0 TOBApa;

I') OT OCBEIIEHHOCTH PEKJIaMHOI'0 MECTa;

1) OT OpraHU3aMOHHO-IIPAaBOBOM (POPMBI peKIaMOAATEs.

42. KoMMYHUKATHBHAsl CTPaTerusi BTATMBAHMS 3aK/II0YAETCH:

a) B COCPEIOTOUECHHH OCHOBHBIX KOMMYHUKAaTUBHBIX YCUIIMI HAa TOPTrOBBIX OCPETHUKAX;

0) B COCpEIOTOYCHUH OCHOBHBIX KOMMYHUKATHBHBIX YCHUIIMH HA KOHEYHBIX TTOTPEOUTEISX;

B) B COCPEJOTOYEHMHM ONTUMAIBHO paclpe/lelleHHbIX KOMMYHMKATUBHBIX YCWIHH Ha
MOCPEAHUKAX U KOHEYHOM CIIPOCE.

43. Kaxkmue ¢akTopbl BIUSIOT HA pa3Mep PeKJaAMHOro 0lo/uKeTa:

a) IIeHa TOBapa;

0) pa3Mepbl phIHKA, TIOJJIEXKAIIIE 0XBATy PEKJIAMHBIM BO3/I€HCTBHEM;

B) YHCJICHHOCTh PAOOTHUKOB B OT/IE€JI€ MAPKETUHT 4,

r) otan KIT;

1) TPOM3BOJICTBEHHBIN MMOTEHITUAI TIPEATIPHSTHS;

€) OTJIMYUTENbHbIE CBOMCTBA TOBApA.

44, Kakoii wu3 MeToa0oB (OpPMHPOBAHMSA PEKJAMHOI0 Ol0IKeTa HCHOJb3yeT
TYPKOMIIAHHSA, €CJIH OHO €:KeKBAPTAJIbHO OTYHCJIsIET HA pekiaamy 7,5 % oT 00beMOB Ipogax:

a) popMupoBaHue OI0KETA PEKJIAMBI TT0 OCTATOYHOMY TTPUHITUITY;

0) hopmupoBaHue Or0PKETa PEKIaMbl METOIOM KOHKYPEHTHOTO MapUTETa;

B) hopmupoBaHue OrOKETa PEKIIaMbl, HICXOS U3 LI U 3a1a4;

r) hopMupoBaHKe OIOKETa PEeKSIaMbl METOJIOM (PMKCHPOBAHHOTO TIPOLIEHTA.

45. Kakmue TesleBU3HOHHBbIE Nepenayu, coriacHo @3 «O pexkjgame», He J0NMyCKaeTcCs
NpepbIBaTh PEKJIAMOM H COBMELIATDH € HEH:

a) IeTCKUe 1 o0pa3oBaTeIbHbIE TIepeIavun;

0) HOBOCTHBIE NIEpeAaym, JUINTEILHOCTRIO Oosee 15 MUHyT;

B) MPSIMBIE TPAHCIISIINH CIIOPTHBHBIX COPEBHOBAHMUIA,
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T') pEITUTHO3HBIC TTepeaayn;

1) HOBOCTHEIE MepPEeIayu, ITUTEILHOCThIO MeHEe 15 MUHYT.

46. YkakuTe HeBepHbIE YTBEPKIAeHHS:

a) Hapy>KHas peKiaMa He JO/DKHA MMETh CXOJCTBA C JIOPOKHBIMU 3HAKAMH W YKa3aTeISIMH,
yXyJIaTh BUAUMOCTb U CHUXKATh O€30MaCHOCTb JBUYKECHUS;

0) pacmpocTpaHeHHE peKJaMbl Ha  TPAHCHOPTHBIX  CPENCTBaX, O0OOpPYIOBaHHBIX
CHelHabHBIMU CBETOBBIMH U 3BYKOBBIMHU CHUTHAIAMHU, 3aIIPEILEHO;

B) pa3peniaeTcs HaHOCUTh Ha TPAHCIIOPTHBIE CPEACTBA PEKIaMy, KOTOpas M0 H300paKeHUIo,
IBETy M MECTy pAaCIOJIO)KEHHUS HMEET CXOACTBO C I[BETOrpaUUeCKMMH CXEMaMH OKpacKu
TPAHCIIOPTHBIX CPEJICTB CIECIHAIBLHBIX U OMEPATUBHBIX CITYXk0;

I) pekiiaMa alKorojs M TabayHbIX W3AETUI MOXET coJepkaTh HHQOpPMAIHUIO O
MOJIOKUTEIIFHBIX TEPAeBTHUECKUX CBOWCTBAX JAHHBIX TOBAPOB M MPEICTABISITH WX BBICOKOE
coJiep>KaHue B MPOAYKTE KaK JIOCTOMHCTBO.

47. KT0 MO:KeT SIBJIATHCS aPecaToM MAPKETHHTOBBIX KOMMYHHKALIMIA:

a) pealibHbIe MOKyIaTelu;

0) MOTEeHIIMATbHBIC TTOKYIIATEIH;

B) MapKETUHTOBBIEC TTOCPEAHUKH;

I') KOHTAKTHBIC ayIUTOPUU;

1) TOCTaBIIHUKH;

€) COTPYIHUKH HAIIETO MPEATPHUSITHUS;

) BCE BBIIIIE IEPEUYUCICHHOE BEPHO.

48. Kak Ha3bpIBaeTcCs peKjaMa, KOTOpasi MPeICTaBJIsAeT O0IeCTBEHHbIE HHTEPeChl U
HaNpaBJIeHA HA JOCTHKEeHUE 00ECTBEHHO 3HAYMMBIX 1eJIei:

a) MPeCTUKHAS,

0) conuanabHasi;

B) KOCBEHHasl.

49. Kakas pexiiama, corjiacio @3 «O pekyiamey, IBJIsIeTCS] CKPBITOIi:

a) KOTOpas OKa3blBaeT HE OCO3HABAaEMOE IOTPEOHMTENIEM pEKJIaMbl BO3JICHCTBHE Ha €ro
BOCHIPUATHUE;

0) KoTopasi HampaBiieHa Ha (opmMupoBaHUE OJATONMPHUATHOTO OOIIECTBEHHOTO MHEHHUS O
MPEANpPUSATHH U €ro TOBapax;

B) KOTOpast MOSIBIISIETCSL B CPEACTBAX pa3MEIICHUsI pEKIIaMbl KpaitHE PEIIKO.

50. MoxkHo JM CcYUTATh CJAyXH (MOJBY O XapaKTePHCTHKAX TYPHPOAYKTa)
HeopMATBHBIMH MAPKETHHIOBBIMH KOMMYHUKAIIMSIMH

a) MOYKHO, TaK KaK OHU MOTYT T'€HepUPOBAThCSA CaMOil TypKOMIaHUEH U cTaTh 3PHEKTUBHBIM
cpencTBoM (hopMHpPOBaHUS 3aTUTAHUPOBAHHBIX B3aUMOOTHOIICHHH C IIEJICBBIMU Ay TUTOPUSIMU;

0) Hemb3sl, TaK KaK OHM BO3HHMKAIOT CaMOMPOM3BOJILHO WJIHM «Onaroaaps» KOHKYypEeHTaM U
CYIIECTBYIOT BHE BCSIKOW 3aBUCIMOCTH OT MapPKETHHTOBBIX KOMMYHHUKAIIHA.

B) M MOXHO U HEJIb3s1 — BCE 3aBUCHUT OT TOTO, KTO T€HEPUPYET CIYXH.

6. YueOHo-MeToqUYecKOe M MHPOPMALIMOHHOE 0O0ecTieueHue TUCIUTLINHBI
6.1 CnHcOK HCTOYHHMKOB U JIUTEPATYPHI

Uctounuku
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OcHOBHBIE
®enepanbubiii 3akoH «O pekname» ot 13.03.2006 Ne 38-D3 (ITpunst ['J] @C PO 22.02.2006,
neicrpyromas pepakuus ot 08.03.2015) // http://www.consultant.ru/popular/advert/

Jluteparypa

OCHOBHasi

Hyposuu, A. I1. Pexnama B Typusme : yueoHoe mocodue / A. I1. lypoBud. — 5-e uzj., mepepad. u JIoIl.
— Mocksa : UTH®PA-M, 2020. — 158 c. — (Besicuiee obpa3zoBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekct : anexktponnbii. - URL:https://znanium.com/catalog/product/1039322
Crpareruu u COBPEMEHHBIE TPEH/IBI PA3BUTHS MPEANPUATHN TYPUCTCKOTO U TOCTUHUYHOTO OM3HEca -
2021: matepuainsl IV Beepoccuniickoit HayuyHO-TIpakTH4YeCKO KoHbepeHiuu 23 anpens 2021 1. / mox
pen. E. E. Konoanosoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anexTponHsii. - URL:
https://znanium.com/catalog/product/1861571

Pa3paboTka u mpakTHKa BHEAPEHUS CTPATETHUECKUX YIIPABICHYSCKUX MTPOSKTHBIX PEIICHUH 110
Pa3BUTHIO TOCTUHUYHOTO U TYPUCTCKOT0 OM3Heca: MaTepuanbl MeXIyHapoIHOM Hay4HO-
npaktuyeckoit koudepenuuu 27 centsops 2019 r. / mox pen. E. E. Konosanosoii. - Mocksa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - TekcT : anexTponHslii. - URL:
https://znanium.com/catalog/product/1861562

JOTIOJTHUTEIIbHAS
PexnamHBbIM JUCKYpC U peKJIaMHBbIM TekeT : MoHorpadus / Hayu. pen. T. H. Konokonsnesa. - 4-e u3f.,
crep. - Mockga : @nunTa, 2021. - 296 c. - ISBN 978-5-9765-1112-5. - Tekcr : anekrponnsiid. - URL:
https://znanium.com/catalog/product/1843254

[uTos, B. H. UHpOpManimoHHbBIE TEXHOJIOTHH B TYPUCTHYECKON HHAYCTPUH : yueOHoe mocodue / B.
H. [lIutos. - 2-e usn., crep. - Mocksa : ®JIMHTA, 2017. - 416 c. - ISBN 978-5-9765-1553-6. - Tekct
: anektponnbiid. - URL: https://znanium.com/catalog/product/1089842

Kynakosa, H. Y. @opmupoBanue npodeccuoHannzMa Oy 1ymux MeHeKepoB TyPUHITYCTPHH :
yueOHbIii mpaktukyM / H. M. Kynakosa. - Mocksa ; bepmun : Jlupexkr-Menua, 2019. - 113 ¢. - ISBN
978-5-4499-1305-0. - Tekct : anexkrponnsii. - URL: https://znanium.com/catalog/product/1873223
Txkauenko, O. H. Jluzaitn u pexiamabie TexHoJoTHH : yueoHoe nocodue / O.H. Tkauenko ; mox pe.
JL.M. JImutpueBoit. — Mocksa : Maructp : UHOPA-M, 2021. — 176 ¢. — (bakanaspwuar). - ISBN
978-5-9776-0288-4. - Texkcrt : anexkrpounsiit. - URL: https://znanium.com/catalog/product/1429047
PexnamHuas nesrenbHOCTh : yueOHUK / moa pen. B.Jl. Cekepuna. — M.: UHOPA-M, 2018. — 282 c. +
Jor. matepuansl [DneKTpoHHbIN pecypc; Pexum nocryna http://www.znanium.com].— (Bsiciiee
obpa3oBanue: bakanaspuar). - ISBN 978-5-16-005684-5. - Tekcr : snexTpoHHbIH. - URL:
https://znanium.com/catalog/product/920551

Hmutpuesa, JI. M. ®dunocodus peknaMHON esTenbHOCTH : yuebHoe nocooue / JI. M. [Imutpuesa, /1.
K. KpacnosipoBa, H. A. Anamkuna. - Mocksa : Maructp : UHOPA-M, 2022. — 256 c. - ISBN 978-5-
9776-0281-5. - Tekcrt : anekTponnsiid. - URL: https://znanium.com/catalog/product/1846449

6.2 Ilepeuennb pecypcoB HHGOPMALMOHHO-TEIeKOMMYHUKANIMOHHOH ceTn « AHTEpHET».
www.tourism.minstm.gov.ru — Caiit MuHHCTEpCTBA criopTa, Typu3Ma "

MOJIOZEKHOU NOIUTHKA PD

www.moscomtour.mos.ru — Caiir Komurera no Typu3My M TOCTHHUYHOMY XO3AHCTBY
ropoja MocKBbI

www.russiatourism.ru — Caiit @enepanbHoro areHTCTBa 1o Typusmy PO www.unwto.org — Caiit
BcemupHON TypUCTCKON OpraHU3aluu

Accormanus typoreparopoB Poccun - URL: http://www.atorus.ru/ator/about/mission.html


http://www.consultant.ru/popular/advert/
https://znanium.com/catalog/product/1039322
https://znanium.com/catalog/product/1861571
https://znanium.com/catalog/product/1861562
https://znanium.com/catalog/product/1843254
https://znanium.com/catalog/product/1089842
https://znanium.com/catalog/product/1873223
https://znanium.com/catalog/product/1429047
https://znanium.com/catalog/product/920551
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NudopmannoHHO-aHATUTUYECKOE areHTCTBO «CounanbHas
http://www.socreklama.ru

HarnuonaneHas sekrponHas oudauorexa (HOB) www.rusneb.ru
ELibrary.ru Hayunas snexkrponHast 6uoamorexa Www.elibrary.ru
DnekrponHas oubaunorexa Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

6.3 IIpodeccuonanbHbie 6a3bl JAHHBIX H HHPOPMALMOHHO-CIIPABOYHbIE CHCTEMBbI

peKIama.ru»

Joctyn k mpodeccuonanbubiM 0a3am ganubix: https://liber.rsuh.ru/ru/bases

I/IH(bOpMaI_[I/IOHHBIe CIIPAaBOYHBIC CUCTCMBbI:

1.
2.

KoncynbranT Ilnroc
l'apanTt

7. MaTepl/IaJILHO-TeXHI/I‘{eCROQ odecneyeHue JAUCHHUIIIIMHBI

URL:

HpI/I IMPOBCACHUU 3aHATHH HCIIOJIB3YCTCA ayAuTOpu:d, O60py,I[OBaHHa$I IIPOCKTOPOM JIA

oroOpakeHust Tpe3eHTanuid. Kpome TOro, mpu NpOBENEHUH JIEKIUHA W TMPAKTHYECKUX 3aHITHH
HE00XO0/IMM KOMIIBIOTEpP C YCTAHOBJICHHBIM Ha HeM Opay3epoM U HpPOrpaMMHBIM OOeCHeUYeHUEM s
nemMoHcTpanuu npe3eHTanuii (Power Point u ap.).

s camocTosTenbHON paboThl CTyaeHTY HeoOxonuMm aoctyn k ObC uzgarensctBa «HOpaiT

(biblio-online.ru), apxuBy uccnenoparenbckux xypHaioB JSTOR, MHBJ] Scopus u Web of Science.
[lepconanbHble KOMIIBIOTEPHI, OCHalleHHble omnepannoHHou cucremoii OC MS Windows (XP u
BhIIIIE), mporpamMmMHbIM obecriedernem MS Office 2003—-2010, mocrynom B MHTEpHET Yepe3 Opaysep
Google Chrome umu Opera, 00HOBIIsIeMO aHTUBUPYCHOIT 3amuToit Symantec Endpoint Protection.

CoctaB nporpaMMHOro 00ecrieyeHH s
Ipu nposedenuu 3anamutl 6e3 cneyuanvroeo 110 (monvko demoncmpayus npezenmayutl, nn.3-9
HeobXo0uMo yoanumay)

1.

2
3
4
5.
6.
7
8
9
1

Windows

Microsoft Office

Kaspersky Endpoint Security
Adobe Master Collection
AutoCAD

Archicad

SPSS Statisctics

OC «Anbt ObpazoBaHue»
Visual Studio

b. Adobe Creative Cloud

HpO(bCCCI/IOHa.HBHBIe MTOJIHOTEKCTOBBIE 0a3bl JaHHBbIX:

I

HarnwonaneHas siekrponnas oudaunorexa (HOB) www.rusneb.ru
ELibrary.ru Hayunas snexrponnas 6udiamnoreka www.elibrary.ru
Onektponnas oudarorexa Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals
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7. Taylor and Francis
8. JSTOR

NupopmannoHHbIe CIIPABOYHBIE CHCTEMBI:
3. KoncynbranT [lnroc
4. Tapanr

8. Obecneuenne 006pa3oBaTeJLHOT0 MPOIECCa IS JHUI ¢ OTPAHUYEHHBIMH BO3MOKHOCTSMH
310POBbsI H HHBAJIHI0B

B xoze peamuzanuM JUCLMIUIMHBL HCHOJB3YIOTCA CIEAYIOLIME JONOJHUTEIbHBIE METOJIb
00y4YeHHs, TEKYLIeT0 KOHTPOJS YCHEBAEMOCTH M IPOMEXKYTOYHOM aTTecTalui OOyYaroUINXCs B
3aBUCUMOCTH OT UX MHIUBUIYaJIbHBIX OCOOEHHOCTEMH:

® Ui CJENBbIX W CJIA0OBUIAIIMX: JIEKIUU O(QOPMIISIIOTCA B BHJIE JIEKTPOHHOI'O JOKYMEHTa,
JOCTYIIHOTO C TOMOLIbIO KOMIIBIOTEpA CO CIELUAIN3UPOBAHHBIM MPOrPaMMHBIM 00€CIIEUEHUEM;
MUCHMEHHBIC 33/IaHUS BBIMOJIHAIOTCS HAa KOMIBIOTEpE CO CHEHUAIU3UPOBAHHBIM IPOTPAMMHBIM
obecriedyeHneM WIM MOTYT ObITh 3aMEHEHbl YCTHBIM OTBETOM; OOECIEeUMBAETCS WHIMBHIyaIbHOE
paBHOMepHOe ocBenieHue He MeHee 300 JroKC; 1UIsi BBIMOJTHEHHUS 3aJaHusl MPU HEOOXOIUMOCTH
MPEJOCTABIISCTCS YBEIMYMBAIONIEe YCTPOWCTBO; BO3MOXKHO TAaK)K€ HCIOJIb30BaHUE COOCTBEHHBIX
YBEJIMYMBAIOUINX YCTPONCTB; MMCbMEHHBIE 3aJJaHNs 0(OPMIIIOTCS YBEIUUYEHHBIM HIPUPTOM; SK3aMEH
1 3a4€T MPOBOMASATCS B YCTHON (pOpPME MIIH BBITOJIHSIOTCS B MIMCBbMEHHOM (popMe Ha KOMITBIOTEpE.

® Ui TIIyXUX M CIA0OCIHBIIAIINX: JIGKIUU OQOPMIISIOTCS B BUJE DJIEKTPOHHOTO IOKYMEHTa,
00  MpeaoCTaBiIsAeTCS  3BYKOYCHJIMBAIOINAS — ammapaTypa HWHAWBUIAYAIBHOTO  IOJb30BaHMUS;
IIUCbMEHHBIE 33JaHUs BBINOJHIIOTCS Ha KOMIIBIOTEpE B INHUCBMEHHOH (opme; 3k3aMeH U 3auéT
MIPOBOJISATCS B MUCBMEHHOM (hOpMe Ha KOMITBIOTEPE; BO3MOYKHO MIPOBEICHUE B (DOpME TECTHPOBAHHUS.

® U JIWIl C HApYIICHHSIMA OTIOPHO-JIBUTATENBHOTO ammapara: JISKIUU O(GOpMIISIFOTCS B BHIIE
JIEKTPOHHOI'O JIOKYMEHTa, JOCTYIHOTO C IIOMOIIBIO KOMIBIOTEPA CO CIEHUATU3UPOBAHHBIM
IpOrpaMMHBIM ~ OOeCrieueHHeM; THChMEHHBIC 3a/laHUsl  BBIOJHSIOTCS Ha KOMIIBIOTEPE CO
CIELUAIIM3UPOBAHHBIM NIPOIPAMMHBIM 00eCIieueHHEeM; FK3aMeH U 3au€T IPOBOJATCS B YCTHOH (hopme
WM BBITIOJTHSIOTCS B MIMCBMEHHOM (popMe Ha KOMITBIOTEpE.

ITpu HEOOXOTUMOCTH MpeyCMaTpUBAEeTCs yBETUUEHUE BPEMEHHU JJIsl TIOATOTOBKU OTBETA.

[Iponienypa mpoBeneHHUs MPOMEKYTOYHON aTrTecTaluu Ui OOyYaroIIuXCsl YCTaHAaBIMBAETCS C
yu€TOM MX MHAMBHIYaJbHBIX NCUXO(pU3NUeCKUX ocoOeHHOcTel. [IpoMexyTouHas arrectanus MOXeT
MIPOBOAMTHCS B HECKOJBKO ITAIOB.

IIpu mpoBeneHUMH TPOLEAYPHl OLEHUBAHUS pPE3YJIbTaTOB OOy4YeHMs IpeaycMaTpUBaeTcs
WCTIOJIb30BaHNE TEXHUYECKHX CPE/ICTB, HEOOXOIMMBIX B CBSI3M C MHIWBUAYAIBHBIMA OCOOCHHOCTSIMU
oOyJaroluxcs. OTH CpeAcTBa MOTYT OBITh IPEJOCTABIE€Hbl YHUBEPCUTETOM, MIU MOTYT
MCTIOJIB30BaThCsl COOCTBEHHBIE TEXHHUECKUE CPEICTBA.

ITpoBenenue npoueaypsl OLEHUBAHUS PE3yJIbTaTOB OOYyUYEHMsI JOMYCKAETCS C UCIOJIb30BaHHEM
JMCTaHIIMOHHBIX 00pa30BaTeIbHBIX TEXHOJIOTHA.

ObecneunBaercs AOCTYN K HH(MOPMAIMOHHBIM U OubnuorpaduyeckuM pecypcaMm B CETH
WuTepHeT uist Kakaoro odydaronierocss B popMax, aJanTHPOBAHHBIX K OTPAHUYCHUSAM UX 3I0POBBS U
BOCTIPHUATHS UHPOPMALIUU:

e Ui CJENBbIX W CIA0OBUIAIIMX: B TE€YaTHOM Qopme yBenndeHHbIM mpudToM, B (opme
AJIEKTPOHHOTO IOKYMEHTa, B (hopme ayauodaiina.

® ISl TIIyXUX U c1a0O0CIbIIIANINX: B IeYaTHON Gopme, B popMe 31eKTPOHHOTO TOKYMEHTA.

® ISl OOYJAIOIINXCSl C HAPYIICHUSIMU OMOPHO-IBUTATEIHHOTO armapara: B Ie4aTHOH opme, B
(bopMe IMEKTPOHHOTO JJOKYMEHTa, B (popme ayaunodaiina.

Y4eOHble ayIUTOpUU AJIsE BCEX BHUJIOB KOHTAKTHOM M CaMOCTOSITENBHON paboOThI, HaydHas
OMOIMOTEKa W WHBIE TIOMENICHUS Ui OOYYEeHHS OCHAIIEHBI CHEIUATBHBIM O0OpYJAOBaHHEM |
y4eOHBIMU MECTaMH ¢ TEXHHUYECKUMU CPEICTBAMHU O0yUEHUS:
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® JUIsl CJICTIBIX M CIa0OBHISALIMX: YCTPOHCTBOM JJISi CKAHMPOBAHUS M 4TEHUs ¢ kamepoil SARA
CE; nucmuieem bpaitng PAC Mate 20; npuntepom bpaiing EmBraille ViewPlus;

o Ui TIHYXUX W CIA0OCIHBIIIANIUX: aBTOMAaTH3WPOBAHHBIM pabO4YMM MECTOM JUIsl JIIOACH C
HapyLICeHUEM ClTyXa U cIa0O0CbIIaNiX; aKyCTUIECKUH YCUIIUTENb ¥ KOJIOHKH;

ol OOydarOIMXCS € HAapyLICHHSMU OINOPHO-JBHTaTEIbHOTO armapaTa: MepeIBUKHBIMH,
perynupyeMbiMu 3proHomudeckumMu napramu CH-1;, KOMOBIOTEpHON TEXHUKOW CO CIEHUATbHBIM
IPOTrPaMMHBIM 00€CIICUCHHEM.

9. MeTtoauyeckne MaTepHaJIbI

9.1 IaaHbl ceMHHAPCKUX/ NPAKTHYECKHX/ Ja00PATOPHBIX 3AHATHIL®

Tema 1. IloHsAATHE U CYIIIHOCTH PeKJIAMBI
Bonpocwt ons obcyscoenus:
1. CymHocCTb pexambl.
2. Pa3zHooOpa3ue 1oIX00B K OIPEIeIEHUI0 PEKIIaMbl.
3. XapakTepucTuka  OCHOBHBIX  (YHKUMH  pekiamMbl  (9KOHOMHYECKas,  COLMAJbHAl,
KOMMYHUKaTHBHAs1, 00pa3oBaTeIbHas/BOCIUTATEIbHAS ).
4. lenu u 3a1a4u pekambl B TYpU3ME.
5. Knaccudukanus pexinaMsl B TypU3Me.
3aoanue:
Hanwucats 3cce Ha 0JiHy U3 IpeJlaraéMbIX TeM:
1. Pexsiama u 0011€CTBO.
2. Peknama B Moel XKM3HH.
3. BnusiHME pexaMbl Ha )KU3Hb COBPEMEHHOTO YeJIOBEKa.

Criucok nureparypsl:
Hyposwuu, A. I1. Pexnama B Typu3me : yueOHnoe mocodue / A. I1. JlypoBud. — 5-¢ uzn., mepepad. u jor.
— Mocksa : THOPA-M, 2020. — 158 c. — (Bpsiciiee obpazoBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekcrt : anekTponHbIii. - URL:https://znanium.com/catalog/product/1039322
Crpareruu u COBpeMEHHbIE TPEHbl Pa3BUTHUS MPEANPUATUN TYPUCTCKOTO U TOCTUHUYHOTO OM3Heca -
2021: matepuansl [V Beepoccuiickoil HayuHo-ipakTryeckoi koHpepeniuu 23 anpens 2021 r. / nox
pen. E. E. KonoBanoBoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anekrponHsiid. - URL:
https://znanium.com/catalog/product/1861571
Pa3pa0oTka 1 npakTUKa BHEIPEHUsI CTPATETUUECKUX YIPABIEHYECKUX MPOEKTHBIX PEIIeHHH 1Mo
Pa3BUTHIO TOCTUHUYHOIO U TYPUCTCKOTo OM3Heca: MaTepuansl MexyHapoIHOM Hay4yHO-
npaktuyeckoit koHpepenuuu 27 centsops 2019 r. / nox pen. E. E. Konosanosoii. - Mocksa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - Tekct : anekrponnsiid. - URL:
https://znanium.com/catalog/product/1861562

Tema 2. Tpaguuuu 1 COBpeMEHHOE COCTOSIHME PEKJIAMBI

Tema 00k1a008:

e OcoOGeHHOCTH, TEHJIEHIIUH U MTPOOJIEMbI Pa3BUTHSI OTEUECTBEHHOTO PhIHKA PEKJIaMBbl.
e B03MOXXHOCTH HOBAaTOPCTBA U TBOPYECTBA B PEKJIAME.

Konmponvnwvie 6onpocbi.

e 3apoxacHHE peKiaMbl B J[peBHEM MUpE.

e Pexnama B 3anaanoi Espone u CIIA.

e lcropus pexnamsl B Poccun.

! Inan 3ansTHiI CTPOUTCS B COOTBETCTBHH CO CTPYKTYPOH AMCUMILUIMHEI (11.2). Pa3/ensl iaHa BKIIOYAKOT: HA3BaHHUE TEMBI, KOJIMIECTBO
4acoB, (OpMy NMPOBEACHMS 3aHSITHUs, €ro CoAepxaHue (BONPOCH! IJIsi 0OCYKISHUs, 3aJaHus, KOHTPOJBbHBIE BOMPOCHI, KEHCH U T.IL.),
CHHCOK JiuTeparypbl. [Ipm HEoOXOAMMOCTH, IUIAHBI NPAKTHYECKUX M JIAOOPAaTOPHBIX 3aHATHH MOTYT COIEpKaTh  yKa3aHHsS IO
BBITIOJTHEHUIO 331aHAI U TpeOOBaHMS K MaTepUaIbHO-TEXHUUECKOMY 00ECIICUCHNIO 3aHATHS.


https://znanium.com/catalog/product/1039322
https://znanium.com/catalog/product/1861571
https://znanium.com/catalog/product/1861562
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CHnucoK JIUTepaTyphl:
Hyposuu, A. [1. Pexnama B Typusme : yueOnoe nmocodue / A. I1. JlypoBud. — 5-¢ uzn., mepepad. u 1o1.
— Mocksa : UH®PA-M, 2020. — 158 c¢. — (Bsicmiee obpa3zoBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekcr : anekrponHsIit. - URL:https://znanium.com/catalog/product/1039322
Crtpateruu u COBpeMEHHbIE TPEHIbI Pa3BUTHS NPEANPUATUNA TYPUCTCKOTO U TOCTUHUYHOTO OHU3HEca -
2021: marepuansl IV Beepoccuiickoit HayuyHO-TIpakTH4eckoil koHpepenun 23 anpens 2021 r. / mox
pen. E. E. KonoBanoBoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anexkrpoHHsIi. - URL:
https://znanium.com/catalog/product/1861571
Pa3paboTka 1 mpakTHKa BHEAPEHUS CTPATETMYECKUX YIPABIEHYECKUX MTPOEKTHBIX PEIICHUH MO
Pa3BUTHIO TOCTUHHYHOTO M TYPUCTCKOTO OM3HEca: MaTepuanbl MexIyHapoJHOH HaydHO-
npakTuueckoi kondpepenmuuu 27 ceHtsaops 2019 r. / mox pexn. E. E. KonoBanooii. - Mockaa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - Tekct : anekrponnsiid. - URL:
https://znanium.com/catalog/product/1861562

Tema 3. Pexsiama B KOMILIEKCE MAPKETHHIa

Temvl 00K1a008:

e (Oco0eHHOCTH PEKIIaMbl HA PA3HBIX CTAAMAX KU3HEHHOTO IIMKJIA TOBAPa/yCIyTH

e Crenuduka BTL-pexiamsr

Koumponwvnwvie eonpocur:

e [loHsATHE CHCTEMBI MAPKETHHTOBO KOMMYHHKAIIMH, €€ POJIb B KOMIUIEKCE MAPKETHHTA.
e B3auMOCBs3b PEKJIaMbl C OCHOBHBIMH CPEJCTBAMU MApKETHHTOBBIX KOMMYHUKAITHH.
3aoanue:

MOJITOTOBUTH HHIMBHIyaJIbHOE COOOIICHNE HA OJTHY U3 MPEATIOKEHHBIX TEM.

1. MepueHnaifl3uHT U pekjiaMa Ha MeCTe MpojiaX Kak MHCTpyMeHThl BTL — pexnamer.
2. CtumynupoBaHue MpoJax Kak HHCTpyMeHT BTL — pexnamer.

3. CtumynupoBaHue cObITa Kak UHCTpYMeHT BTL — peknamsl

4. Ilpsimoii MapkeTHHT Kak MHCTpyMeHT BTL — pexnamsl.

IMpomaxT mwicment (product placement) kak uactpyment BTL — pexiambl

Criucok nureparypsl:
Hyposuy, A. I1. Pexnama B Typusme : yue6Hoe nmocodue / A. I1. lypoBud. — 5-e uzj., mepepad. u JIOIl.
— Mockga : THOPA-M, 2020. — 158 c. — (Beiciiee obpa3oBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekcrt : anekTponHbIit. - URL:https://znanium.com/catalog/product/1039322
Crpareruu 1 COBpeMEHHbIE TPEH/Ibl Pa3BUTHUS IPEANPHUATUN TYPUCTCKOTO U TOCTUHUYHOTO OM3Heca -
2021: matepuansl [V Beepoccuiickoil HayuHo-ipakTHyeckoi koHpepenuu 23 anpens 2021 r. / nox
pen. E. E. KonoBanosoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Teker : anekrponHsiid. - URL:
https://znanium.com/catalog/product/1861571
Pa3pa0oTka 1 npakTUKa BHEIPEHUSI CTPATETUUECKUX YIPABIEHYECKUX MPOEKTHBIX PEIIeHHH 1o
Pa3BUTHIO TOCTUHUYHOIO U TYPUCTCKOTO OM3Heca: MaTepuanbl MeXIyHapoIHOM HayYHO-
npakTuyeckoit koHpepenuuu 27 centsops 2019 r. / nox pen. E. E. Konosanosoii. - Mocksa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - Tekct : anekrponnsiid. - URL:
https://znanium.com/catalog/product/1861562

Tema 4. ConnaJIbHO-NICUX0JI0OTH4YeCKHE OCHOBbI PEKJIAMBI

Bomnpocsr:

. CriocoObI pUBIIEUEHUSI BHUMAHUS K peKIIaMe.

. Oco0eHHOCTH MOTPEOUTENHCKON MOTUBALIMU TIOTPEOUTENEH TypyCIIyT.

. Peknama kak MeTOJ] yIpaBJIeHHUs JIIOIbMHU.

® Hcnoap3oBanne B PEKIIaME€ OCHOBHBIX MMOI0KEHUH TECOpPHUH KOMMYHHKAIIUH.

° Bausaue XapaKTCPUCTHUK )1 (S (:10) 4 AyJJUTOPUH Ha TPOLECC BOCIIPUATUA PCKIIAMBI.


https://znanium.com/catalog/product/1039322
https://znanium.com/catalog/product/1861571
https://znanium.com/catalog/product/1861562
https://znanium.com/catalog/product/1039322
https://znanium.com/catalog/product/1861571
https://znanium.com/catalog/product/1861562
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Cnucoxk nurepaTyphl:
Hyposuy, A. I1. Pexnama B Typusme : yueoHoe mocodue / A. I1. JlypoBud. — 5-e uzj., mepepad. u JIoIl.
— Mocksa : UTH®PA-M, 2020. — 158 c. — (Besicuiee obpa3zoBanue: Maructpatypa). - ISBN 978-5-
16-015516-6. - Tekct : anextponnsIi. - URL:https://znanium.com/catalog/product/1039322
Crpareruu ¥ COBPEMEHHBIE TPEH/IBI PA3BUTHS MPEANPUATHN TYPUCTCKOTO U TOCTUHUYHOTO OM3HECA -
2021: matepuainsl [V Beepoccniickoit HayuyHO-TIpakTHYeCKO KoHbepeHiuu 23 anpens 2021 1. / mox
pen. E. E. Konoanosoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anextponHsii. - URL:
https://znanium.com/catalog/product/1861571
Pa3paboTka u mpakTHKa BHEAPEHUS CTPATETHYECKUX YIIPABICHYSCKUX MTPOSKTHBIX PEIICHUH 110
Pa3BUTHIO TOCTUHUYHOTO U TYPUCTCKOT0 OM3Heca: MaTepuanbl MexXIyHapoIHOM Hay4HO-
npaktuyeckoit koudepenuuu 27 centsopst 2019 r. / nmox pen. E. E. Konosanosoii. - Mocksa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - TekcT : anektponHsbIi. - URL:
https://znanium.com/catalog/product/1861562

Tema 5. HopmaTuBHo-nnpaBoBasi 6a3a peKk/JIaMHOM AeATeJIbHOCTH

Bonpocwi:

e 3yunts 3aK0HOAATENBLCTBO O pekaame. COCTaBUTh KOHCIIEKT.

e l3yunts ocHOBHbIE NpuHIMILI Kogekca pexkiaaMHoN TpakTUKU. COCTaBUTh KOHCIEKT

Hcrounuku:
®enepanbhblil 3akoH «O pexiname» oT 13.03.2006 Ne 38-D3 (IIpunsar '/l ®C PO 22.02.2006,
neiicrByromas penakuus ot 08.03.2015) // http://www.consultant.ru/popular/advert/

Cnucok auTepaTyphl:
Hyposwuy, A. 1. Pexnama B Typu3me : yueOHoe mocodue / A. I1. JlypoBud. — 5-¢ uzn., mepepad. u Jor.
— Mocksa : THOPA-M, 2020. — 158 c. — (Bpsicriee obpazoBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekcrt : anekTponHbIit. - URL:https://znanium.com/catalog/product/1039322
Ctpateruu 1 COBpeMEHHBIE TPEH/IbI PA3BUTHS NPEANPUATUN TYPUCTCKOTO U TOCTUHUYHOTO OM3HEca -
2021: marepuansl [V Beepoccuiickoit HaygyHO-TIpakTH4ecKkoil koHpepenun 23 anpens 2021 r. / mox
pen. E. E. KonoBanoBoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Teker : anekrponnsiid. - URL:
https://znanium.com/catalog/product/1861571
Pazpa0oTka 1 npakTUKa BHEIPEHUsI CTPATETUUECKUX YIPABIEHYECKUX MPOEKTHBIX PEIIeHUH 1Mo
Pa3BUTHIO TOCTUHIHYHOTO M TYPUCTCKOTO OM3HEca: MaTeprainbl MexIyHapoJHOH HaydHO-
npakTuyeckoit koHpepenuuu 27 centsops 2019 r. / nox pen. E. E. Konosanosoii. - Mocksa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - Tekct : anekrponusiid. - URL:
https://znanium.com/catalog/product/1861562

Tema 6. Kinaccudukanusi 1 XapakTepUCTHKA PeKJIAMHBIX CPeACTB
Bonpocwi:
o [loHsATHE U OCHOBHBIE OJXO/IbI K KJIAaCCU(DUKALINU PEKIAMHBIX CPE/ICTB.
e XapaKTepUCTUKA IJIEMEHTOB CPEACTB peKJIaMbl (TEKCT, U300pakeHHe, 1IBET, CBET, 3BYK, MPUPT,
PHUCYHOK, TpauecKue SJI€MEHTHI).
e VYcioBus BeIOOpa peKJIaMHBIX CPECTB.
3aoanue:
MOJIrOTOBUTH MHUBHIyaJIbHOE COOOIIEHNE HAa OJTHY U3 MPEAJIOKEHHBIX TEM.
1. OcobeHHOCTH UCTIOIB30BaHMSI PEKJIAMBI Typr3Ma B TIpecce.
2. Cnenuduka Tene- U paguopeKsiaMbl TYPUCTHUYECKUX YCITYT.
3. Crienudrika HapyKHOM peKJIaMbl B cepe Typru3ma.
4. Ponb KOMITBIOTEPU3UPOBAHHON PEKIIaMbl B I€ATEIILHOCTU TYPUCTCKOTO MPEAIPUSATHSL.
5. Ileuatnas pexnama B chepe Typusma.

Cnucok auTepaTyphl:


https://znanium.com/catalog/product/1039322
https://znanium.com/catalog/product/1861571
https://znanium.com/catalog/product/1861562
https://znanium.com/catalog/product/1039322
https://znanium.com/catalog/product/1861571
https://znanium.com/catalog/product/1861562
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Hyposuy, A. I1. Pexnama B Typusme : yueoHoe mocodue / A. I1. JlypoBud. — 5-e uz., mepepad. u IoII.
— Mocksa : UTH®PA-M, 2020. — 158 c. — (Besicuiee oopa3zoBanue: Maructpatypa). - ISBN 978-5-
16-015516-6. - Tekct : anextponnsIi. - URL:https://znanium.com/catalog/product/1039322
Crpareruu ¥ COBPEMEHHBIE TPEH/IBI PA3BUTHS MPEANPUATHN TYPUCTCKOTO U TOCTUHHYHOTO OM3HEca -
2021: matepuansl [V Beepoccuiickoit HaygHO-TpakTHYeckoi koHpepeHuu 23 anpens 2021 r. / mox
pen. E. E. Konoanosoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anextponHsii. - URL:
https://znanium.com/catalog/product/1861571

Pa3paboTka 1 mpakTHKa BHEAPEHUS CTPATETHYECKUX YIPABICHYSCKUX MTPOSKTHBIX PEIICHUH 110
Pa3BUTHIO TOCTUHUYHOTO U TYPUCTCKOT0 OM3Heca: MaTepuanbl MexXIyHapoIHOM Hay4HO-
npaktuyeckoit koupepenuuu 27 centsops 2019 r. / mox pen. E. E. Konosanosoii. - Mocksa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - TekcT : anektponHsbIi. - URL:
https://znanium.com/catalog/product/1861562

Tema 7. PazpadoTka peKkJaMHON NPOAYKIIUA
Temvl 00K1a008:

1.  XynoxecTBeHHOE 0OpPMIICHHE PEKJIAMHBIX OOBEKTOB.

2.  Kommnosunms pexiamsl.

3.  BzaumopeiictBue BepOanbHOrO, BHU3YaJbHOI'O, 3BYKOBOTO U PUTMHYECKOTO PSJIOB B

PEKJIaMHOM COOOIIEHUHU.

4.  KonupaHlTHHI: CyITHOCTb U IPaBUIIA.
Konmponvnvie 6onpochwi:
e Mertoauka pa3pabOTKU peKJIaMHbIX MaTepHasoB.
e CrpyKTypa peKJIaMHOTO OOpalleHHs M XapaKTePUCTHKAa OCHOBHBIX 3JEMEHTOB BepOaIbHOMN
4acTH (CJI0raH, 3arojIoBOK, OCHOBHOM pEKJIaMHBIH TEKCT, 3X0-(ppa3za).
o [Ipuemsl co3manus peKJIaMHBIX COOOIICHUH.
e Bri6op cpencts pacnpocTpaHeHus pekiaMbl. [IperMyinecTBa 1 HEIOCTaTKU OCHOBHBIX CPE/ICTB
pacnpocTpaHEHUs PEKJIAMBI.
Criucok nureparypsl:
Hyposuy, A. I1. Pexnama B Typusme : yueoHoe nmocodue / A. I1. lypoBud. — 5-e u3j., mepepad. u IoII.
— Mockga : THOPA-M, 2020. — 158 c. — (Beiciiee obpa3oBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekcrt : anekTponHsIit. - URL:https://znanium.com/catalog/product/1039322
Crpareruu u COBpeMEHHbIE TPEH bl Pa3BUTHUS MPEANPHUATUN TYPUCTCKOTO U TOCTUHUYHOTO OM3Heca -
2021: matepuansl [V Beepoccuiickoil HayuHo-ipakTHyeckoit koHpepeniuu 23 anpens 2021 r. / nox
pen. E. E. KonoBanosoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Teker : anekrponHsiid. - URL:
https://znanium.com/catalog/product/1861571
Pa3pa0oTka 1 npakTUKa BHEIPEHUS CTPATETUUECKUX YIPABICHYECKUX MPOEKTHBIX pEeIIeHuH 1Mo
Pa3BUTHIO TOCTUHHYHOTO M TYPUCTCKOTO OM3HEca: MaTeprainbl MexIyHapoJHOH HayqHO-
npakTuyeckoit koHpepenuuu 27 centsops 2019 r. / nox pen. E. E. Konosanosoii. - Mocksa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - Tekct : anekrponnsiid. - URL:
https://znanium.com/catalog/product/1861562

Tema 8. Cnneun¢uxa pexiamsl B Typusme. @opMupoBanue OpeHaa ToBapa, AeCTHHALUM
3aoanus:
1. [ToAroToBUTH MHANBUIYAITEHOE COOOIIEHNE HA OJJHY U3 MPEAJI0KEHHBIX TEM.
e Crenuduka TyprnpoayKTa, ONpeensonas 0cCOOeHHOCTH peKIaMbl., OpeHaa
e ToBapHblli 3HaK U 3JIE€MEHTHl (PUPMEHHOTO CTUJSI TYPUCTCKOTO TPEANPHUSATUS KaK CpeicTBa
pexnamel U PR B Typusme.
e Pekiama TyplnpoJIyKTa Ha BBICTABKax M spMapKax.
e Pexmama typuctckux aectuHaimii. @opmupoBaHue OpeHaa


https://znanium.com/catalog/product/1039322
https://znanium.com/catalog/product/1861571
https://znanium.com/catalog/product/1861562
https://znanium.com/catalog/product/1039322
https://znanium.com/catalog/product/1861571
https://znanium.com/catalog/product/1861562
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2. IlpoBecTH KOHTEHT-aHAIM3 PEKJIAMHBIX COOOIIEHUN TYpYCIyr C LEIbI0 BBISIBICHUSA
0cOoOEHHOCTEH collepKaHUs U WIUTIOCTPALUi B peKIaMHBIX MaTtepuanax. [IoAroTroBuTh oT4erT.

Cnucoxk nurepaTyphl:
Hyposuu, A. I1. Pexnama B Typusme : yueoHoe mocodue / A. I1. JlypoBud. — 5-e uzj., mepepad. u JIoIl.
— Mocksa : UTH®PA-M, 2020. — 158 c. — (Besicuiee obpa3zoBanue: Maructparypa). - ISBN 978-5-
16-015516-6. - Tekct : anextponnsIi. - URL:https://znanium.com/catalog/product/1039322
Crpateruu u COBPEMEHHBIE TPEH/IBI PA3BUTHS MPEANPUATHN TYPUCTCKOTO U TOCTUHUYHOTO OM3HEca -
2021: matepuainsl IV Beepoccniickoit HayuyHO-TIpakTHYeCKO KoHbepeHiuu 23 anpens 2021 1. / mox
pen. E. E. Konoanosoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anextponHsii. - URL:
https://znanium.com/catalog/product/1861571
Pa3paboTka 1 mpakTHKa BHEAPEHUS CTPATETHUECKUX YIIPABICHYSCKUX MTPOSKTHBIX PEIICHUH 110
Pa3BUTHIO TOCTUHUYHOTO U TYPUCTCKOTO OM3Heca: MaTepuanbl MeXIyHapoIHOM Hay4HO-
npaktuyeckoit koupepenuuu 27 centsops 2019 r. / mox pen. E. E. Konosanosoii. - Mocksa :
Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - Tekct : anektponHsbIi. - URL:
https://znanium.com/catalog/product/1861562

Tema 9. Opranusanusi 1 ynpapJjieHue peKJIAMHOHN AeTeJIbHOCTHIO B cepe Typusma

Koumponwvnwvie eonpocur:

1. CymsocTs 1 6a30Basi MOZIEb OpraHU3alMy PEKJIAMHOMN 1€ TeTbHOCTH.

2. IlnannpoBaHue PeKIAMHOM eATeNLHOCTH B Typu3Me. Opranu3anus peKiIiaMHOHN e TeIbHOCTH B
TypHU3MeE.

3. B3anMOOTHOIIIEHUS] Y4aCTHUKOB PEKJIAMHOTO TpoIiecca.

4. PexnaMHasi KaMIIaHUs KaK HHCTPYMEHT PEKJIaMHOMU JEATEIbHOCTU B TypU3ME.

5. Paspabotka OropkeTa pekiiaMHOM KOMITaHUHU B chepe Typu3Ma: (pakTOpsl, BIUSIONIUE HA pa3Mep
PEKIIaMHOTO OrO/IKeTa.

6. Meroxbl hopMUPOBAHHS PEKIIAMHOTO OIOJKETA.

3aoanue:

® COCTaBHTh OTYET OO0 OpraHHW3alM{ PEKIAMHON NEeATETBbHOCTH TYPHUCTCKOTO MPENNPHUATHS TI0

pe3yibTaTaM y4eOHON IKCKYpPCHH.

Crnucok nuTeparypsl:

Hyposuu, A. I1. Pexnama B Typusme : yueOnoe nmocodue / A. I1. JlypoBud. — 5-e uzn., mepepad. u gor.

— Mocksa : UTH®PA-M, 2020. — 158 c. — (Bericuiee obpa3zoBanue: Maructparypa). - ISBN 978-5-

16-015516-6. - Tekcr : anekrponHsIii. - URL:https://znanium.com/catalog/product/1039322

Crpareruu u COBpEMEHHBIE TPEHIBI Pa3BUTHS TPEANPHUITAN TYPUCTCKOTO U TOCTHHUYHOTO OM3HEca -

2021: marepuansl IV Beepoccuiickoit HayuyHo-nipakTHdeckoil koHpepenuu 23 anpens 2021 r. / nox

pen. E. E. Konoanosoii. - Mocksa : PI'YTuC, 2021. - 275 c. - Tekcr : anexTponHsId. - URL:

https://znanium.com/catalog/product/1861571

PazpaboTka 1 mpakTHuKa BHEIPEHUSI CTPATETHUECKUX YIPABICHYECKUX MMPOSKTHBIX PEIICHHUH 10

Pa3BUTHIO TOCTUHUYHOTO ¥ TYPUCTCKOIO OM3HEca: MaTepuanbl MexyHapoJHON Hay4HO-

npakTuueckoi koHpepenuuu 27 centsops 2019 r. / nox pen. E. E. Konosanosoii. - Mocksa :

Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - Tekct : anekrponHsIid. - URL:

https://znanium.com/catalog/product/1861562

Tema 10. DpdekTUBHOCTH peKJIAMHOM AeSATEIbHOCTH
Koumponvnvie onpocwi:

1. OkoHOoMHuYeckass  A(Q(GEKTUBHOCTh:  OCHOBHbBIE  TOHATHSA,  CBSI3aHHBIE  C
3¢ (HEeKTUBHOCTBIO PEKIaMbl; METOABI pacyeTa 3 PEKTUBHOCTU PEKIAMBI.
2. IIcuxonmoruueckass 3¢G(EeKTUBHOCT, NMPUMEHEHHs CPEICTB pEKJIaMbl: IOKa3aTelu

3¢ (HeKTUBHOCTH, METO/ABI U3ydeHUs 3P(EKTUBHOCTH.
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Pycaiinc, 2019. - 526 c. - ISBN 978-5-4365-4552-3. - TekcT : anektponHsbIi. - URL:
https://znanium.com/catalog/product/1861562
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IIpunoxenune 1. AHHOTAITHSA
paboueii mporpaMMbl JUCIUITIHHBL

AHHOTAIIUS PABOYEN ITPOT'PAMMBI TUCIHUILIAHBI

Huctumnbna «PekyiaMHasi 1eAATeJILHOCTh B MEMKAYHAPOAHOM TYpHU3Me» pealu3yercs Ha
(dakynbTeTe BOCTOKOBEACHHUS M COIHMAILHO-KOMMYHUKATUBHBIX HAayK Kadeapod KyJIbTyphl MHpa U
JI€MOKpATHUH.

eap Kypca COCTOMT B HM3YYCHHH DPEATBHBIX IMPAKTUK PEKIAMHOTO felia B cdepe YCIayr u
Typu3Ma Hapsay € IPYTMMH KOMMYHUKAIIMOHHBIMH MpOLIECCAMH M TEXHOJIOTUSIMH;, B OBIIAJCHHUU
OCHOBHBIMHM TEXHOJIOTHSIMU PEKJIaMHOTO JieJla, NPUEMOB MeEAUa-IUIAHUPOBAHUS W PEKIAMHOTO
KOHCAJITHUHTa; (OPMHUPOBAHUU MNPOPECCHOHANBHBIX KOMIETEHIIMM B 00JacTM MapKeTHHTOBOM U
pPEKJIaMHOM JIeATEIbHOCTH, OCYIIECTBICHUS aHATUTUYECKUX, TPOCKTHBIX U MPE3CHTAIIMOHHBIX padoT B
stoii obnactu. Kypc mnpusBan QopmMupoBaTh CHCTEMY B3IVISIIOB HAa COBPEMEHHYIO PpEKJIaMHO-
MH()OPMALMOHHYIO JIEATEIBHOCTh M MEPCTICKTUBBI €€ Pa3BUTHS ISl CPEPHI YCIIYT.

W3 menu Kypca BBITEKAIOT 3aJauyM, peaju3alis KOTOPBIX B XOJ€ M3YUYEHUS TUCIUILINHBI
MO3BOJISIET JIOCTUTHYTh MOCTaBIECHHON 1enu. [y MaHHOW MUCHUIUIMHBI TUIAHUPYIOTCS CIIETYIOIINE
o0Opa3oBaTenbHbIC 3a4a4H.

- YCBOCHHE CTYJICHTAMHU OCHOBHBIX TCPMHHOB W IOHSTHI B OOJIACTH PEKIAMHOTO JeJa, UX
BKJIIOUEHUS B TPO(HECCUOHATIBHBIN S3bIK CIICIUAINCTA TI0 CEPBUCY U TYPU3MY;

- BKJIOYEHHE B TMPOPECCHOHAIBbHBIA Oarak YMEHHS «UHUTaTh) COBPEMEHHYIO pEKIamy,
oQopMIIATh TEXHUYECKOE 3aJjaHHe Ha CO3JaHHe PEKJIAMHBIX MPOAYKTOB M MPOU3BOJIUTH HKCIEPTU3Y
TaKOBBIX;

- OBJaJicHHE HEOOXOIUMBIMH MPO(ECCHOHANBHBIMA HABBIKAMHU CO3JaHUS  pEKIaMHON
MPOAYKIIMH, COCTABIICHUSI MEIUaIIaHa i PEKJIaMHBIX KaMIIaHUM;

- (opmupoBaHue HaBBIKOB MpodeccuoHalbHOTO  odopmiieHUsST U MPOPECCHOHATHHOTO
«UYTEHUS» PEKIIAMHBIX MATEPHUAJIOB Ha MPEANPUATHIX TypU3Ma H CEPBHCA, CIOCOOOB OpraHU3alUU
Jiena B JaHHOM 00J1acTh ASITeTbHOCTH

JuctummHa (Modyiv) HanpapiieHa Ha GOPMHUPOBAHUE CISAYIONUX KOMIICTCHIIHIA:

YK-4 CnocobeH NpuMEHSITh COBPEMEHHbIE KOMMYHHMKATHBHBIE TEXHOJIOTMHM, B TOM YHCIE Ha
WHOCTPaHHOM(BIX) A3bIKe(ax), AJIs aKaJIeMHYECKOT0 U MPO(HECCUOHATFHOTO B3aUMOICUCTBUS

VYK-4.1 BeiOupaer cTuib OOIIEHUS HAa PYCCKOM SI3bIKE B 3aBUCUMOCTH OT €U U YCJIOBUU
MapTHEPCTBA; aAaNTHUPYET PeUb, CTUIIH OOIIEHUS U S3BIK )KECTOB K CUTYallUsSIM B3aUMOJICHCTBHS

[1K-1 Bnanenue npueMaMu U METOAaMH pabOTHI C IEPCOHATIOM, METO/IaMHU OLIEHKH KauecTBa U
PEe3yIBTAaTUBHOCTH TPYJa MIEpCcOHAsa MPEINPUATHS TYPUCTCKON HHIYCTPUHI

[TK-1.2 OcymecTBisieT B3aMMOCHCTBHE C TOTPEOUTESIMHU M 3aHHTEPECOBAHHBIMHU CTOPOHAMU

[TK-3 Branenue criocoOHOCTHIO OIEHUBAThH M OCYIIECTBISITh TEXHUKO-3KOHOMHYECKOE 00OCHOBAaHUE
WHHOBAIIMOHHBIX IPOEKTOB B TYPUCTCKOW MHAYCTPUU HA Pa3HBIX YPOBHSX ((henepaabHOM,
pPEruoHAIEHOM, MYHHUITUTIATHFHOM (JIOKaJIbHOM) YPOBHE)

[TK-3.1 OcymecTBisieT mpolecc pa3padoTKHU TyPUCTCKOTO MPOAYKTa C HCIIOIh30BAaHUEM
WHHOBAIIMOHHBIX TEXHOJIOTHI

3HaTh:

- OCHOBHBIE BU/IbI M TUIIBI PEKJIAMBI, €€ IIPAaBOBbIE OCHOBaHUs B PD;

- HaIlpaBJICHUS U IIKOJIbI PEKJIIAMHOTO J€T1a;

- OCHOBHbIE MH(OpPMALIMOHHBIE PECYPChl B cepe peKIaMHON NEATENbHOCTH ¢ MX MOOMJIBHOCTBIO U
IUBEPCU(PUKAIIIOHHOCTHIO;

- TUIOJIOTHIO PEKJIAMHBIX TEKCTOB MU CTPYKTYPY pPEKJIaMHBIX 00pa3oB, KOTOpblE HCHOJIb3YIOTCS B
TypU3ME;

- OCHOBBI HOMIMUHTA U OpeHIUHTa B TypU3MeE U CEPBHCE.

YMeTs:
- CO3[1aBaTh YHUKAJIbHOE MPEIIIOKEHUE TYPIPOAYKTa U YCIYTH PA3IMYHBIMU CPEACTBAMU PEKIIAMBI;
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- CTPOUTH PEKJIAMHYIO CTPATETHIO C YIETOM COBPEMEHHBIX IOCTHKEHUH B chepe meaua-
TUTAHUPOBAHUS M PEKIIAMHBIX TEXHOJIOTHH;
- ONITUMH3UPOBATH PACXO0/Ibl KaK IIPH BBIOOPE U PEATM3AIINN PA3TUIHBIX KOMMYHHUKAIIMOHHBIX
CTpaTeruii B peain3alii MeANAIIAaHUPOBAHUS PEKIIAMBI,
Bnanets:
- TEXHOJIOTUSIMU aHAIIN3a MECCHIKEH PEeKIIaMHBIX TEKCTOB U 00pa3oB;
- TEXHOJIOTHSIMU KpeaTHBa, aHAJTUTUKH, KOHCAJITUHTA.
[To mucturuinHe (Modyai0) IPELyCMOTPEHA TPOMEXKYTOYHAS aTTecTalus B (hopMe 3adeTa.
OO0m1as TpyJ0€MKOCTh OCBOCHHSI TUCIUIUIMHBI (MOOY/i51) COCTABIISAET 3 3a4C€THBIC €AMHUIIBI.
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COURSE DESCRIPTION

1.3. The purpose and objectives of the course

" Advertising in International Tourism™ is implemented at the Faculty of Oriental Studies and
Social and Communicative Sciences by the Department of Public Relations, Tourism and Hospitality.

The purpose of the discipline: to study advertising practices in the service and tourism along
with other communication processes; to master the basic strategies in advertising, media planning and
consulting; to develop professional skills in the field of marketing and advertising.

Tasks:

- to learn the basic terms and concepts in the field of advertising;
- to develop the ability to "read" modern advertising, draw up strategy for the creation of

advertising products;

- to master professional skills in creating advertising products, drawing up a media plan for

advertising campaigns;

- to form skills of professional design and corporate of promotional materials at tourism and

service enterprises.

The course is taught in English.

The discipline is aimed at achieving the following learning outcomes:

11.

LEARNING OUTCOMES

Competence

Competence indicators

Learning Outcomes

VK-4 Be able to apply
modern communication
technologies, including in
a foreign language(s), for
academic and professional
interaction

VK-4.1 Chooses the style of
communication in Russian
depending on the purpose
and conditions of the
partnership; adapts speech,
communication style and
body language to
interaction situations

To know: modern communication
technologies for academic and
professional interaction

To be able to: choose the style of
communication in the tourism industry
and interact with consumers and
stakeholders

To possess: skills in choosing the style
of communication in the tourism
industry and interacting  with
consumers and stakeholders

I1K-1 Possession of
techniques and methods of
working with personnel,
methods for assessing the
quality and effectiveness of
the work of personnel of an
enterprise in the tourism
industry

ITK-1.2 Interacts with
consumers and stakeholders

To know: methods of working with
personnel, methods for assessing the
quality and effectiveness of the work of
personnel of an enterprise in the
tourism industry

To be able to: apply methods of
working with personnel, methods for
assessing the quality and effectiveness
of the work of personnel of an
enterprise of the tourism industry and
interact with consumers and
stakeholders

To possess: customer and stakeholder
interaction skills

ITK-3 Possession of the
ability to evaluate and

I1K3.1 Ability to apply
scientific

To know: concept feasibility study of
innovative projects in the tourism
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carry out a feasibility study | research methods during industry at different levels

of innovative projects in the examination To be able to: apply technology

the tourism industry at organizational and feasibility study of innovative projects

different levels (federal, managerial in the tourism industry at different

regional, municipal (local) | innovations planned for levels

level) application in enterprises To possess: skills of feasibility study of

tourism innovative projects in the tourism

industry at different levels

12. COURSE SYLLABUS
The total labor intensity of the course is 3 credits, 108 academic hours.

The structure of the course for full-time education

The scope of discipline in the form of contact work of students with teaching staff and (or)
persons involved in the implementation of the educational program on other conditions, during training
sessions:

Semester | Type of training session Number of
hours
1 Lectures 10
1 Seminars 20
Total: 30

The volume of the discipline (module) in the form of independent work of students is 78

academic hours (s).

Ne | Name of the discipline section Content

1 The subject, terms and tasks of advertising, its role in
the system of marketing communications. Advertising
myths. Basic principles and features of advertising
The concept and essence of activities in tourism. A variety of approaches to
advertising advertising activities. The main functions of advertising
(economic, social, communicative, educational /
educational). Goals and objectives of advertising in
tourism.
2 European advertising as a special school of advertising.
Travel guides as the first printed tourism advertising.
Modern Advertising Typology of guidebooks. Features and trends of the
tourist advertising market. Innovations and creativity in
advertising.
3 The concept of a marketing communication system, its
role in the marketing mix.
The relationship of advertising with the main means of
Advertising in the marketing mix | marketing communications. Marketing and socio-
cultural research in the planning and preparation of
advertising campaigns. Methods of advertising market
research.
4 Advertising as a method of managing people.
Advertising and the theory of communication. Target
Social and psychological features | audience and perception in advertising. Features of the
in advertising Russian market: Russian tourism and Russian
advertising. Naming and branding. Branding and
rebranding in travel agencies.
5 Legal aspects of advertising Federal Law "On Advertising". 2003 version with
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subsequent amendments. International code of
advertising practice adopted in Paris in 1987.

Legal aspects of advertising activity. Public control
over advertising.

Classification and characteristics
of advertising

The concept and basic approaches to the classification
of advertising media. Characteristics of the elements of
advertising media (text, image, color, light, sound, font,
drawing, graphic elements). Reasons for choosing
advertising.

Promotional materials
development

Characteristics of promotional materials.

The structure of the advertising message and the
characteristics of the main elements of the verbal part
(slogan, title, main advertising text, echo phrase).
Techniques for creating advertisements.

Choice of advertising media. Advantages and
disadvantages of the main means of advertising
distribution.

Advertising in tourism. Branding
in tourism.

Basic concepts and goals of advertising campaigns in
tourism: economic, reputational and social. Factors
influencing the choice of advertising goals, company's
marketing strategy and target audience analyses. The
relationship between marketing and advertising
strategies of the company. Factors of choice of
advertising strategies and their main types.
Advertising wars and competitive behavior of
advertising. Advertising branding in tourism and
service. Product branding, destinations. Formation
features

Advertising campaigns in tourism

Advertising agencies and their role in the organization
of the advertising business. Types and functions of
advertising agencies. Organizational structure of
advertising agencies. The specifics of the organization
of creative work. Contactor, Creator, Art Director and
features of their work. Organization of relationship
"advertising agency - client".

Planning of advertising campaigns. Definition of the
object (addressee) and the subject of advertising.
Development of the motive and style of advertising.
Choice of advertising media. The main parameters and
stages of media planning in a full cycle advertising
agency.

International and Russian exhibitions of tourist
business. Activities of travel agencies and service
enterprises at exhibitions and PR events.

10

Advertising Efficiency

The concept of advertising effectiveness, the main
performance evaluation indicators. The difference
between marketing effectiveness and advertising
effectiveness. The concept of customer loyalty and
methods for measuring it. The concept of the target
audience and methods of its formation. Advertising
evaluative studies: memorization and persuasiveness
tests, communication tests, immediate response
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assessments, focus groups, physiological, personnel and
in-market tests. Psychological effectiveness of
advertising. Evaluation of the economic efficiency of

promotional activities.

11 Final assessment

examination

13. COURSE POLICIES

For classes in the discipline, various educational technologies are used. To organize the educational

process, e-learning and (or) distance learning technologies can be used.

13.1Grading system

Form of control

Max. number of points

For one unit Total
Current control:
- poll 5 points 30 points
- participation in the discussion at the seminar 5 points 10 points
- control work (through) 20 points 20 points
Intermediate certification - credit with an assessment 40 points
Total per semester 100 points

The resulting cumulative result is converted into the traditional rating scale and into the rating
scale of the European Credit Transfer System (ECTS) in accordance with the table:

100- point scale Traditional scale ECTS scale
95 — 100 Excellent A

83-94 B

68 — 82 Good passed C

56 — 67 D

50 55 Acceptable E

2049 : FX

0_19 Unpublishable unpassed F

13.1 Criteria for grading by course

Points/ | Course score | Criteria for evaluating learning outcomes in the cource

ECTS

Scale

100-83/ Excellent / Exhibited to the student, if he has deeply and firmly mastered the theoretical and

AB passed practical material, he can demonstrate this in the classroom and during the intermediate

certification.

The student exhaustively and logically expounds the educational material, knows how
to link theory with practice, copes with solving problems of a professional orientation
of a high level of complexity, and correctly substantiates the decisions made.

Freely oriented in educational and professional literature.

The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.
The competencies assigned to the discipline are formed at the “high” level.
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Points/ | Course score | Criteria for evaluating learning outcomes in the cource
ECTS

Scale
82-68/ Good / Exhibited to the student if he knows the theoretical and practical material, competently
C passed and essentially presents it in the classroom and during the intermediate certification,

without allowing significant inaccuracies.

The student correctly applies the theoretical provisions in solving practical problems of

a professional orientation of different levels of complexity, possesses the skills and

techniques necessary for this.

Sufficiently well oriented in educational and professional literature.

The grade for the discipline is given to the student, taking into account the results of

the current and intermediate certification.

The competencies assigned to the discipline are formed at the “good” level.

67-50/ Acceptable / | Exhibited to the student, if he knows the basic level of theoretical and practical

D.E passed material, makes some mistakes when presenting it in the classroom and during the
intermediate certification.

The student experiences certain difficulties in applying theoretical provisions in

solving practical problems of a professional orientation of a standard level of

complexity, possesses the basic skills and techniques necessary for this.

Demonstrates a sufficient level of knowledge of educational literature on the discipline.

The grade for the discipline is given to the student, taking into account the results of

the current and intermediate certification.

The competencies assigned to the discipline are formed at the “sufficient” level.

49-0/ Unpublishabl | Exposed to the student if he does not know the theoretical and practical material at the

F.FX e / unpassed basic level, makes gross mistakes in presenting it in the classroom and during the
intermediate certification.

The student experiences serious difficulties in applying theoretical provisions in

solving practical problems of a professional orientation of a standard level of

complexity, does not possess the skills and techniques necessary for this.

Demonstrates fragmentary knowledge of educational literature on the discipline.

The grade for the discipline is given to the student, taking into account the results of

the current and intermediate certification.

Competences at the “sufficient” level, assigned to the discipline, have not been formed.

14. ASSESSMENT STRATEGIES AND METHODS
Exam questions:

1. The concept and essence of advertising. A variety of approaches to the definition of
advertising.

2. Goals and objectives of advertising. advertising features. The objectives of advertising in
tourism.

3. Types of advertising allocated according to different criteria. Features of commercial and
social advertising.

4. Classification of advertising in tourism.

5. The origin of advertising in the ancient world.

6. Advertising in Western Europe and the USA.

7. History of advertising in Russia.

8. Place of advertising in the marketing communication system. The relationship of advertising
with other means of marketing communications (commercial propaganda, personal selling, sales
promotion, public relations).

9. The concept and main tools of BTL advertising.

10. BTL advertising and the concept of the overall product lifespan.

11. Merchandising and advertising at the point of sale as BTL advertising tools.

12. Sales promotion as a BTL advertising tool.

13. Sales promotion as a BTL-advertising tool.

14. Direct marketing as a BTL-advertising tool.
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15. Product placement as a BTL advertising tool.

16. Advertising as a method of managing people: ways to draw attention to advertising,
methods of influencing consumers.

17. Use in advertising of the main provisions of the theory of communication.

18. Psychology of consumer motivation of consumers of travel services.

19. Socio-psychological features of the perception of advertising.

20. Legal regulation of advertising activities.

21. The role of the Federal Law "On Advertising” in the organization and management of
advertising activities. Basic concepts and requirements for advertising, presented in the Federal Law
"On Advertising".

22. Responsibility of participants in the advertising process for inappropriate advertising.

23. Ethical standards in advertising (Code of advertising practice).

24. Basic approaches to the classification of advertising media.

25. The main elements of advertising media and their characteristics (text, image, color, light,
sound, font, etc.)

26. Features of the use of advertising of tourist services in the press

27. The specifics of radio and television advertising in tourism.

28. Means of outdoor advertising and their use in the field of tourism.

29. The role of computerized advertising of tourist services in modern conditions.

30. Conditions for choosing advertising media.

31. Methodology for the development of promotional materials.

32. The structure of the advertising message and the characteristics of the main elements of the
verbal part (slogan, title, main advertising text, echo phrase)

33. Artistic design of advertising messages.

34. Composition of advertising.

35. Copywriting as an advertising tool: essence, rules of use.

36. Choice of means of distribution of advertising. Advantages and disadvantages of the main
means of advertising distribution.

37. The specifics of the tourism product, which determines the features of advertising in the
tourism sector.

38. Image and corporate identity of the company in the field of tourism. Elements of the
corporate identity of the organization as a means of advertising in the socio-cultural service and
tourism.

39. Advertising of tourist destinations.

40. Advertising a tourist product at exhibitions and fairs

41. The relationship of participants in the advertising process in the course of organizing
advertising activities.

42. Planning promotional activities in tourism.

43. Organization of an advertising campaign in the field of tourism.

44. Development of the budget of an advertising company in the field of tourism (factors
affecting the size of the advertising budget, methods of forming an advertising budget).

45. Economic efficiency of advertising in tourism: basic concepts, methods for calculating the
effectiveness of advertising.

46. Psychological effectiveness of the use of advertising media in tourism: performance
indicators, methods for studying efficiency.

Situations for discussion

Situation 1. "Incentive action"
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Globus-Touristik, a company specializing in the sale of mass tours, has organized a stimulating
campaign, according to which each client of the agency who has bought more than five trips in a year
receives a 3% discount.

Related questions:

1. How do you evaluate the effectiveness of the proposed option?

2. How can this promotion affect the image of the travel agency?

3. What options for building customer loyalty would you offer?

4. What promotion options work for you as a consumer?

Situation 2. "Mission"

1. Formulate the mission of the tour operator ICS Travel.

2. After discussing the mission options, read the real mission of the tour operator:

The mission of ICS Travel is to promote the development of the tourism industry in Russia,
bring Russian tourism to a level that meets international standards, and provide quality tourism
services that meet the needs of tourists.

Issues for discussion:

1. What is the mission of the company?

2. Highlight mission keywords.

3. Is the mission achievable? How can results be achieved?

4. How does this mission characterize the company?

Situation 3. "My Russia"

In 2012, for the first time, a tourist logo of Russia was created, which will be valid for all
events held under the Federal Target Program (FTP) for the development of tourism in the Russian
Federation until 2018.

A competition was announced for the creation of the logo, the price of which was 500 thousand
rubles. As a result of the competition of four Russian companies, the price of the state contract
amounted to 155 thousand rubles.

Topics for assignments

Assignment: to prepare a short message with its presentation in Power Point format.

1. Design in advertising.

. Print advertising in tourism.

. The role of the press in the development of travel and tourism advertising in modern times.

. "Apple" as a typical history of the formation of a trademark in the twentieth century

. The problem of "terrible™ advertising on television in the second half of the twentieth
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century.

. The nature of the use of photographic images in tourism advertising.

. Transformation of advertising "Si quis" in Europe of the XIX century.

. Fair and exhibition as a territory of advertising.

9. Radio advertising of tourism and service, the specifics of its impact.

10. The appearance of color in advertising and its.

11. Advertising sign in modern art. Masters of graphic advertising of the twentieth century.
12. Historical and system analysis of any advertising campaign.

13. Selection and systematization of materials for advertising tourism from the Internet.
14. Historical images in modern domestic advertising of tourism and service.

15. Methods of medieval advertising in modern advertising.

15. Features of consumer motivation of consumers of travel services.

16. Features of the use of tourism advertising in the press.

17. Specificity of television and radio advertising of tourist services.

18. Specificity of outdoor advertising in the field of tourism.

19. The role of computerized advertising in the activities of a tourist enterprise.

o N O
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Tests for examination:

1. What is the essence of the consumer response to advertising according to the ATR model:

a) having a certain awareness of the product, the buyer makes a spontaneous purchase in order
to try the product and, based on his own experience, evaluates the advertised product;

b) having a certain awareness of the product, the buyer begins to be interested in this brand,
then shows a desire to own it and makes a purchase;

) having a certain awareness of the product, the buyer deliberately refuses trial purchases of
the advertised product, citing a kind of "pressure™ on him.

2. Which of the events can be considered a PR campaign:

a) organization of free excursions to the brewery;

b) provision by the airline of sponsorship in athletics competitions;

c) advertising the opening of a new flight on television;

d) free distribution of test samples of goods.

3. Non-personal communication channels include:

a) communication with the audience;

b) newspapers, magazines;

c) talking on the phone

d) sales staff of the company.

4. Specify the definition corresponding to the concept of "advertising":

a) these are temporary and local events that complement other means of marketing
communications and are aimed at accelerating sales of a particular product;

b) activities aimed at creating a psychological climate of understanding and mutual trust
between the enterprise and its various audiences through certain actions;

c) personal communications to encourage the consumer to take immediate action (purchase)

d) this definition is missing.

5. Which of the following purposes are not the purposes of marketing communications:

a) ensuring the greatest degree of customer satisfaction from the product;

b) the formation of a favorable disposition of the buyer to the brand;

C) encouragement to make a purchase;

d) the formation of the needs of the buyer and their actualization;

e) ensuring the financial stability of the enterprise.

6. The disadvantages of tourist advertising in the press include:

a) short duration of existence;

b) very high cost;

c) losses due to lack of demand for part of the circulation.

7. What, according to the new classification, refers to ATL communications:

a) outdoor advertising;

b) advertising in the media;

¢) PR activities;

d) sales promotion.

8. Specify the definition corresponding to the concept of "PR"™:

a) these are non-personal forms of communication carried out through paid means of
disseminating information and emanating from a clearly defined source;

b) these are temporary and local events that complement other means of marketing
communications and are aimed at accelerating sales of a particular product;

c) activities aimed at creating a psychological climate of understanding and mutual trust
between the enterprise and its various audiences through certain actions;
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d) personal communications to encourage the consumer to take immediate action (purchase).

9. Which of the following factors determines the structure of the complex of marketing
communications in tourism:

a) on the level of solvency of the target segment;

b) from the stage of the life cycle;

c) the type of market (enterprise market or consumer market);

d) from the presence or absence of intermediaries in the marketing channels of the enterprise.

10. Which specialists are not employees of an advertising agency:

a) copywriter

b) moderator;

¢) media buyer;

d) account manager;

e) media planner;

f) traffic manager;

g) merchandiser.

11. What are the two main reasons for the emergence of international advertising holdings in
Russia:

a) their appearance is explained by the arrival in Russia of the largest transnational corporations
with their goods and brands;

b) their appearance is explained by the extreme immaturity of the domestic advertising market;

c) their appearance is explained by the desire to master a fairly large, promising and actively
developing market.

12. The communicative push strategy is:

a) focusing the main communication efforts on resellers;

b) focusing the main communication efforts on end users;

c) in the concentration of optimally distributed communication efforts on intermediaries and
final demand.

13. What, according to the new classification, does not apply to BTL communications:

a) sponsorship;

b) sales promotion;

c) advertising in the media;

d) PR

e) direct marketing.

14. The main areas of PR activities are:

a) advertising;

b) pre-holiday price discounts;

c) conferences;

d) open days;

e) relations with the media regarding the creation of a film about the enterprise.

15. Specify the definition corresponding to the concept of "sales promotion™:

a) these are non-personal forms of communication carried out through paid means of
disseminating information and emanating from a clearly defined source;

b) these are temporary and local events that complement other means of marketing
communications and are aimed at accelerating sales of a particular product;

c) activities aimed at creating a psychological climate of understanding and mutual trust
between the enterprise and its various audiences through certain actions;

d) personal communications to encourage the consumer to take immediate action (purchase).

16. Indicate the correct statements:

a) advertising plays an educational role, which consists in the dissemination of new knowledge
related to various fields of human activity;

b) advertising becomes a part of the natural environment of a person and participates in the
formation of ecological standards of thinking;
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c) the economic role of advertising is manifested in the establishment of economic relations
between enterprises and through this contributes to the growth of business activity, investment and an
increase in the number of jobs;

d) advertising is used to update and solve socially significant problems;

e) advertising is involved in the formation of a person's self-esteem and his psychological
attitudes.

17. What means of influence does the complex of marketing communications include:

a) advertising;

b) sales promotion;

C) goods;

d) PR;

d) personal selling.

18. What factors do not affect the size of the advertising budget of a travel agency:

a) the price of the service;

b) the size of the market to be covered by advertising exposure;

¢) the number of employees in the marketing department;

d) stage of the life cycle;

e) the financial resources of the firm;

f) the distinctive features of the service.

19. Arrange the stages of the advertising campaign of the travel company in a logical sequence:

a) defining and setting the goal of the advertising campaign;

b) research of the target audience, advertised services and competitors;

c) formation of cost estimates for the advertising campaign;

d) definition of an advertising idea;

e) evaluation of the effectiveness of the advertising campaign;

f) formation of a plan for the implementation of an advertising campaign;

g) practical implementation of the planned promotional activities;

h) determination of communication channels and development of advertising messages;

i) buying time and space in advertising media;

J) clarification of the preliminary amount of advertising expenses;

k) determination of responsible persons for carrying out an advertising campaign and
involvement, if necessary, of specialists from an advertising agency.

20. What strategy is used to focus all the communication efforts of the travel company on the
final demand:

a) push strategies;

b) pull strategies;

c) exclusive marketing strategies.

21. Indicate the incorrect statement:

a) one of the main conditions for successful marketing is the development of a complex of
marketing communications;

b) marketing was developed in the ancient world, and advertising - only at the beginning of the
twentieth century;

c) the concept of socially ethical marketing is focused on satisfying the needs of consumers in
such a way and through such products that the well-being of society as a whole is maintained and
improved.

22. At what stage of the life cycle does an enterprise most often use informative advertising:

a) at the stage of withdrawal;

b) at the stage of growth;

C) at the stage of maturity;

d) at the stage of decline.

23. Which element of the marketing communications mix involves the use of editorial rather
than paid time and/or space in the media:
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a) advertising;

b) propaganda (PR);

c) sales promotion;

d) personal selling.

24. The advantages of television advertising include:

a) flexibility;

b) the effectiveness of the impact due to the image, sound and movement;

c) softness;

d) breadth of audience coverage.

25. Indicate an incorrect statement:

a) advertising that names a distinctive feature of a product that is contained in trace amounts
and which the consumer himself cannot detect, helps to establish that this feature is practically absent
and thereby hastens the failure of the product;

b) advertising stimulates the sale of a bad product and accelerates the failure of a good one.

c) active advertising and focusing only on it does not guarantee market success and may even
lead to negative results;

d) advertising acquires its maximum effectiveness only in the marketing mix, since all its
elements are interconnected and interdependent.

26. Advertisers may be the following market entities:

a) the state and public organizations;

b) manufacturers;

c) resellers;

d) private individuals;

e) service providers;

e) All of the above are correct.

27. What is the essence of the consumer response to advertising according to the AIDA model:

a) having a certain awareness of the product, the buyer makes a spontaneous purchase in order
to try the product and, based on his own experience, evaluates the advertised product;

b) having a certain awareness of the product, the buyer begins to be interested in this brand,
then shows a desire to own it and makes a purchase;

c) having a certain awareness of the product, the buyer deliberately refuses trial purchases of
the advertised product, citing a kind of "pressure™ on him.

28. Which of the methods of forming an advertising budget is best suited for a travel company
that wants to increase brand A awareness in a particular region by 35%:

a) formation of the advertising budget according to the residual principle;

b) formation of the advertising budget by the method of competitive parity;

c) formation of the advertising budget, based on the goals and objectives;

d) formation of the advertising budget by the fixed percentage method.

29. Indicate the correct statements:

a) the advantage of forming an advertising budget using the fixed percentage method is that the
enterprise will always have a certain amount for advertising;

b) the main disadvantage of forming an advertising budget using the fixed percentage method is
that in the event of a decrease in sales, the amount of advertising funds will also decrease;

c) the most optimal and most effective method of forming an advertising budget is the method
of residual funds - in this case, advertising funds are not tied to sales volumes;

d) all statements are true.

30. Which of the following is not considered an advantage of radio advertising:

a) relatively low cost of advertising;

b) a high degree of selectivity in terms of territorial and demographic characteristics;

) mass character;

d) direct appeal to the feelings of the target audience.

31. Tariffs for payment for television advertising air depend on:
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a) time of day

b) program rating;

c) from a television channel,

d) the duration of the advertising message;

e) all of the above.

32. What discounts can an advertiser get from an advertising agency:

a) for prepayment of the order;

b) for the volume of the order;

c) seasonal discounts;

d) discount for privileged customers;

e) All of the above are correct.

33. Which of the following does not increase the cost of producing commercials:

a) good weather during filming;

b) the presence of children, as well as animals in the plot;

C) animation;

d) the rating of the channel where the advertisement will be broadcast;

e) transfer of filming to the second day;

f) the use of a large troupe and expensive scenery;

g) the presence of a popular personality in the plot;

h) the absence of smokers on the set;

i) shooting at night.

34. Specify the definition corresponding to the concept of "advertising™:

a) these are non-personal forms of communication carried out through paid means of
disseminating information and emanating from a clearly defined source;

b) these are temporary and local events that complement other means of marketing
communications and are aimed at accelerating sales of a particular product;

c) activities aimed at creating a psychological climate of understanding and mutual trust
between the enterprise and its various audiences through certain actions;

d) personal communications to encourage the consumer to take immediate action (purchase).

35. What are the elements of printed advertising text:

a) title

b) main text;

C) passport;

d) advertising slogan;

e) signatures and comments;

e) "detector".

36. Specify the definition corresponding to the concept of "sales promotion™:

a) these are non-personal forms of communication carried out through paid means of
disseminating information and emanating from a clearly defined source;

b) activities aimed at creating a psychological climate of understanding and mutual trust
between the enterprise and its various audiences through certain actions;

¢) personal communications to encourage the consumer to take immediate action (purchase);

d) this definition is missing.

37. What is the best place on the newspaper page for perception:

a) at the bottom of the first page;

b) upper right corner on the left lane;

C) upper right corner on the right lane;

d) lower left corner on the left lane.

38. What means of influence does not include a complex of marketing communications:

a) advertising;

b) sales promotion;

c) violence;
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d) personal selling;

d) persuasion.

39. Indicate the correct statements:

a) the weak side of advertising in newspapers is a small audience of "secondary readers";

b) the advantage of outdoor advertising can be considered a high level of emotional impact;

c) advertising in magazines has a high quality of reproduction and is perceived as reliable and
prestigious;

d) the disadvantage of television advertising lies in the fleetingness of advertising contact with
its high cost.

40. Indicate an incorrect statement:

a) the main types of radio advertising include: musical screensavers; genre scenes; direct
announcement; original voice performance;

b) at present, wired radio is ineffective as a means of distributing radio advertising;

c) to attract and retain attention, the text of radio advertising should be of high intensity;

d) the cost of placing radio advertisements on local radio channels is much lower than on local
television.

41. What does the fee for placing outdoor advertising not depend on:

a) on the size of outdoor advertising;

b) from the territorial boundaries of placement;

c) the type of advertised product;

d) from the illumination of the advertising space;

e) the legal form of the advertiser.

42. The communicative pull strategy is:

a) focusing the main communication efforts on resellers;

b) focusing the main communication efforts on end users;

c) in the concentration of optimally distributed communication efforts on intermediaries and
final demand.

43. What factors affect the size of the advertising budget:

a) the price of the goods;

b) the size of the market to be covered by advertising exposure;

c) the number of employees in the marketing department;

d) stage of the life cycle;

e) the production potential of the enterprise;

e) distinctive properties of the goods.

44. Which of the methods of forming an advertising budget does a travel company use if it
quarterly deducts 7.5% of sales for advertising:

a) formation of the advertising budget according to the residual principle;

b) formation of the advertising budget by the method of competitive parity;

c) formation of the advertising budget, based on the goals and objectives;

d) formation of the advertising budget by the fixed percentage method.

45. What television programs, according to the Federal Law "On Advertising", are not allowed
to be interrupted by advertising and combined with it:

a) children's and educational programs;

b) news programs lasting more than 15 minutes;

c) live broadcasts of sports competitions;

d) religious broadcasts;

e) news programs lasting less than 15 minutes.

46. Indicate the false statements:

a) outdoor advertising should not resemble road signs and signs, impair visibility and reduce
traffic safety;

b) distribution of advertising on vehicles equipped with special light and sound signals is
prohibited;
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c) it is allowed to put advertising on vehicles, which, in terms of image, color and location, is
similar to the color graphic schemes for painting vehicles of special and operational services;

d) advertising of alcohol and tobacco products may contain information about the positive
therapeutic properties of these products and present their high content in the product as a virtue.

47. Who can be the addressee of marketing communications:

a) real buyers;

b) potential buyers;

c) marketing intermediaries;

d) contact audiences;

e) suppliers;

f) employees of our enterprise;

g) All of the above are correct.

48. What is the name of advertising that represents the public interest and is aimed at achieving
socially significant goals:

a) prestigious

b) social,

c) indirect.

49. Which advertisement, according to the Federal Law "On Advertising", is hidden:

a) which has an effect on the consumer's perception that is not realized by the consumer of
advertising;

b) which is aimed at forming a favorable public opinion about the enterprise and its products;

c) which appears in advertising media extremely rarely.

50. Can rumors (rumours about the characteristics of a tourist product) be considered informal
marketing communications:

a) it is possible, since they can be generated by the travel company itself and become an
effective means of forming planned relationships with target audiences;

b) it is impossible, since they arise spontaneously or “thanks” to competitors and exist
regardless of marketing communications.

c) it is possible and impossible - it all depends on who generates the rumors.
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16. Material and technical support of the course.
To provide the course, the material and technical base of the educational institution is used:
classrooms equipped with a computer and a projector for demonstrating educational materials.

Software composition:
11. Windows
12. Microsoft Office



