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Kypc 1 Kypc 2 Kypc 3
- - - ®OpMbI NPOM. aTT. 3.8 Wroro akap.4acos Cemecr | Cemecr | Cemect | Cemect | Cemect | Cemect
pl p2 p3 p4 p5 p6
Cuurars 8 NHpekc HaumeHoBaHve SKza 3auer 3aver ¢ KP Skcnep dakT Skcnep Mo Kowr. Aya. CP KorT Mp. 3.e. 3.e. 3.e. 3.e. 3.e. 3.e.
nnaHe MeH ou. THoOE THoOE naaHy pab. ponb_ | nmogrot
Bnok 1.AucunnnuHbl (Moagynn) 81 81 2916 | 2916 666 666 2016 234 20 16 19 23 3
O6s3aTenbHas yacTb 32 32 1152 1152 264 264 798 90 17 8 4 3
MeToponormyeckue npobremMbl COBPEMEHHON Hayku /
* 51.0.01 Methodological Problems of Modern Science 1 3 3 108 108 24 24 66 18 3
MeToA0M0rMs CCIIEA0BATENBCKOW AEATENBHOCTU U
+ 61.0.02 akagemuyeckast kynbTypa / Research Methodology and 1 2 2 72 72 16 16 56 2
Academic Culture
+ 51.0.03 MexKyn_bTypHoe B3aumopevicTeue / Intercultural 2 2 2 7 7 16 16 56 2
Interaction
MHOCTpaHHbIN 513blK B NPOhECCHOHATBHOM
+ 61.0.04 pesatenbHocTn / Foreign Language in Professional 1 3 3 108 108 24 24 66 18 3
Activity
VHdOpMaLMOHHO-TEXHONOMMYECKME MHHOBALMK B
+ b51.0.05 KOMMYHMWKaTUBHOW MHAYCTpum / Information 1 3 3 108 108 24 24 84 3
Technology Innovations in the Communication Industry
+ 51.0.06 [‘Ipm_(naqule TEJ‘IEKOI_VIMy_HVIKaLlVIOHHbIe TexHonoruv / 2 3 3 108 108 24 24 84 3
Applied Telecommunications Technology
TexHONornm pekniambl U CBs3ei ¢ 06LLECTBEHHOCTLIO B
+ 61.0.07 pasnnyHbix cepax aesitensHocty / Technologies of 1 3 3 108 108 24 24 84 3
Advertising and Public Relations in Various Activities
+ 51.0.08 PaspaboTka n npouBm»(ev-fme koHTeHTa / Content 1 3 3 108 108 24 24 66 18 3
Development and Promotion
PaspaboTka 1 peanusaums KOMMyHWUKaLYOHHOM
+ 61.0.09 ctpaterum / Development and Implementation of 2 3 3 108 108 24 24 84 3
Communication Strateqy
MnaHupoBaHve 1 peanuaaumnsi KOMMYHWUKaLMOHHbBIX
+ 61.0.10 kamnanui / Planning and Implementation of 3 4 4 144 144 32 32 94 18 4
Communication Campaigns
+ 51.0.11 y{'lpaBJ'IEI_-WIe_KOMMyHVIKaLlMOHHbIMVI npoektamu / 4 3 3 108 108 2 2 58 18 3
Communication Project Management
Yacrtb, hopMupyemas yuactHukaMm o6pasoBaTesibHbIX OTHOLLUEHMI 49 49 1764 | 1764 402 402 1218 144 3 15 20 3
+ b51.B.01 TexHonorun 6pexamnHra / Branding Technologies 2 4 4 144 144 32 32 94 18 4
+ 51.B.02 KopriopaTuBHas Ky/nbTypa v nenosas pe_nyTame / 1 3 3 108 108 24 24 84 3
Corporate Culture and Business Reputation
AKTyanbHble TeHaeHUMK cemmnocdepbl peknambl /
+ b1.8.03 Current Trends in the Semiosphere of Advertising 2 4 4 144 144 32 32 o4 18 4
+ 51.B.04 Anl_'c_)pMTM Ha_mm_:gHMﬂ Hay4yHol paboTbl / Algorithm for 3 3 3 108 108 24 24 84 3
Writing a Scientific Work
+ B51.B.05 OueHka ctoumocTn 6peHaa / Brand Value Assessment 3 5 5 180 180 48 48 114 18 5
+ 51.B.06 MMupkesble Texupnqrmm B_6VI3HeC-KOMMy_HVIK_aLWIﬂX/ 3 3 3 108 108 18 18 7 18 3
Image Technologies in Business Communications
+ b1.B.07 BpeHauHr Tepputopuii / Territory Branding 4 3 3 108 108 24 24 84 3
3cbheKTUBHOCTb pekniambl U CBs3eN C
+ B51.B.08 obuecTBeHHoCTbIO / Effectiveness of Advertising and 3 4 4 144 144 40 40 86 18 4
Public Relations
+ 51.B.09 YnpaBneHue MHTepHeT-K.OMI‘./IyHMKaLlMﬂMM 6peHaa / 4 4 4 144 144 2 o o4 18 4
Brand Internet Communications Management
+ 51.B.10 CTpaTermm (bOprIIVIpOBaHMﬂ penyTaumu / Reputation 4 4 4 144 144 2 0 04 18 4
Building Strategies




+ 61.B.4B.01 dneKTUBHbIE AUCLMIUIMHBI (MOAYIN) 3 3 108 108 24 24 84
CoBpeMeHHOE 3KCNepUMeHTasIbHOe UCKYCCTBO M ero
- b51.B.4B.01.01 |BnusiHue Ha peknamy / Contemporary Experimental Art 3 3 108 108 24 24 84
and Its Impact on Advertising
+ b51.B.[B.01.02 |CoBpemeHHasi BupTyanuctuka / Modern Virtualistics 3 3 108 108 24 24 84
+ B51.B.AB.02 dneKTUBHbIE AUCLUNIIMHDBI (MOAY/IN) 3 3 108 108 24 24 66 18 3
Bu3yanbHOCTb B COBPEMEHHOM MACcCoBOW KynbType /
+ 51.8.218.02.01 Visuality in Modern Popular Culture 3 3 108 108 24 24 66 18 3
- B1.8,/1B.02.02 |P/3YIbHbIE KOMMYHUMKALMM B UMGPOBOIA Cpeae / 3 3 108 108 24 24 66 18 3
Visual Communications in the Digital Environment
+ 61.B.B.03 dneKTUBHbIE AUCLMIUIMHBI (MOAYIN) 4 3 3 108 108 24 24 84 3
} 51.8./18.03.01 AHTVIKpVI?VICI-_ibIe KOMMyHMKaumn / Anti-crisis 4 3 3 108 108 24 24 84 3
Communications
+ 51.8.71B.03.02 HeMpOMap_KeTMHrosme TexHonoruu / Neuromarketing 4 3 3 108 108 24 24 84 3
Technologies
+ 51.B.[B.04 dneKTUBHbIE AUCLUNIIMHDBI (MOAY/IN) 4 3 3 108 108 24 24 84 3
Pexxuccepckasi BUAeOpeKIaMa B KOHTEKCTE KUHO U
+ 51.B.A4B.04.01  |Bu3yanbHbIx uckyccts / Directed Video Advertising in 4 3 3 108 108 24 24 84 3
the Context of Cinema and Visual Arts
] 51.8./1B.04.02 KuHouckyccTBo Kak KOMMYHMKaTMBHas! CUCTeMa / Film 4 3 3 108 108 24 24 84 3
Art as a Communicative System
Bbnok 2.MpakTuka 30 30 1080 1080 40 1040 1080 9
O6s3aTesibHas 4acTb 9 9 324 324 12 312 324 9
+ 52.0.01(1) |-|pOdD.eCCVIOHa.J'IbHO-TBOp‘-IeCKaSI npaktuka / Professional 4 9 9 324 324 1 312 324 9
Creative Practice
Yacrb, hopMupyeMas yuacTHMKaMu 06pa3oBaTesibHbIX OTHOLUEHUI 21 21 756 756 28 728 756
+ b2.B.01(M) HayuHo-nccnepoBatenbckas pabota / Research Work 23 12 12 432 432 16 416 432
+ B2.B.02(I) MpepavnnoMHas npaktuka / Pre-Diploma Practice 5 9 9 324 324 12 312 324
bnok 3.focyaapcTBeHHas MTorosas aTrecrauus 9 9 324 324 16 308
MoAroToBKa K cAaye M caada rocyAapCTBEHHOMo
+ B3.01() 3k3aMeHa / Preparation and Passing the State Exam 3 3 108 108 0.5 107:5
MoaroToBKka K Npoueaype 3aluTbl U 3awmTa
+ 63.02(4) BbIMYCKHOM KBannduKauMoHHol paboTe / Preparation 6 6 216 216 15.5 200.5
and Defense of the Final Qualifying Work
OTA.PakynbTaTUBHbIE AUCLMIJIMHBI (MOAYNN) 2 2 72 72 16 16 56
YacTtb, hopMupyemas yyacTHMKaMu 06pa3oBaTe/ibHbIX OTHOLIEHUMH 2 2 72 72 16 16 56
+ oTA.B.4B.01 ®daKynbTaTUBHbIE AUCLUIIMHBI (MOAYIN) 72 72 16 16 56
MpaBoBasi 6e30nacHOCTb B MHPOPMaLMOHHOM
- ®TA.B.4B.01.01 |npoctpaHcTBe / Legal Security in the Information 2 2 72 72 16 16 56
Space
BusyanbHas kynbTypa XX — XXI BB.: noaxoabl 1
- OTA.B.4B.01.02 [uHTepnpeTaumn / Visual Culture of the 20th — 21st 2 2 72 72 16 16 56
Centuries: Approaches and Interpretations
) CoBpeMeHHble TpeHabl SKOHOMMKW NoTpebnexns /
®TA.B.AB.01.03 Modern Trends in the Economy of Consumption 2 2 2 72 16 16 >
CoumanbHoe NpeanpyHUMATENbCTBO W MPOEKTHbIN
- OTA.B.[B.01.04 |MeHeaxmeHT / Social Entrepreneurship and Project 2 2 72 72 16 16 56
Management
+ ®TA.B.AB.01.05 [Pycckuii s3bik / Russian Language 2 2 72 72 16 16 56
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